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) It's almost 2009. Take a look at your business marketing, advertising and
December Meeti ngs budgeting. Is it really working for you? Now is the time to make changes if needed
and start out the new year right. This issue of conTACt offers tips on how to do that.

Small Business Survival Strategies

article found on-line at www.kiplinger.com/businessresource/forecast

Global financial panic. Credit freeze. Consumers running for cover. What's a
small business to do? Keeping your business afloat in these severely choppy
economic waters won't be easy, but it can be done. Here’s a checklist of useful
tactics for riding out the storm:

Plan for the Worst, Hope for the Best.  Prepare for an extended downturn so that
you're ready for the worst of scenarios. Don’t make hasty decisions based on a short-
term time frame; consider what may be best for your business six months to two years
down the road.

Trim the Fat. The first thing is to cut costs sharply. Cut back on purchases and
negotiate more favorable payment terms with your vendors and your landlord. Consider
selling valuable assets. Think about leasing equipment, instead of borrowing money to
make purchases. Take a look at your labor costs — this may be a good time to
institute a pay for performance system, pay commissions instead of flat salaries and
even let go of noncritical employees, if need be.

Hold on to Every Penny of Your Cash Like It's Your Last . Fine-tune the timing
of your payables. Take advantage of the maximum allowable time to pay your vendors
and suppliers. Pay at the end of the month instead of the beginning. Extend less
credit to your customers to reduce your need for capital.

Optimize Cash Flow. Provide incentives for customers to make timely payments
by offering them discounts. For customers who cannot make payments, think about
discounting their overdue balance. If you are billing customers for time, consider billing
twice a month instead of once. Don’t delay sending out invoices. Billing promptly on
the 1st and 15th of the month speeds up immediate cash flow. But avoid appearing
desperate for cash; it could send a bad signal to your clients.

Monitor Your Finances. When times were good, it was easy enough to simply
work your way out of debt. Butin a calamitous climate, small businesses need to
look at their cash flow and debt load more frequently, keeping the balance sheet in
order. Pay your credit card bills on time and keep balances low to prevent a rate hike.

Network with Other Small Businesses to Find the Right Bank. Find out where
other similarly situated small businesses bank. Do they get good service from their
bank? Get their perspective on the lending climate in your area. One way firms can
network with other firms is through their local or regional chamber of commerce. Don't
limit yourself to one bank; identify about 10 banks that might be in a position to help
you. When calling a bank, ask to speak to a vice president or someone else high up
in the pecking order.

Know Your Business Plan and Numbers Cold. Once you identify a potential
lender, take the time to prepare yourself. Make sure you understand what is driving
your business and be ready to explain it clearly to a lender. Demonstrate your ability
to repay the loan. Be prepared to show the banker a contingency plan in the event
that sales unexpectedly slump. Have all your financial statements in order, and
prepare to show bank officials evidence that you are in good standing.

Have a Plan B. Try negotiating with your suppliers to get more trade credit.
Consider peer-to-peer lenders or micro lenders. As a last resort, only if circumstances

Meetings are subject to change. warrant, look into getting a loan by using your receivables as collateral, known as
Gt G el el s U factoring; selling your equipment and leasing it back; or borrowing funds against future

to confirm dates, times and locations. . .
credit card and debit card sales, known as a merchant account cash advance.
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Chairman's Regort

This marks the final message from me as the Titusville Area Chamber of Commerce chairman.

It has been my sincere pleasure to serve you and this chamber. As | transition to my new role
as immediate past chairman and pass the reins over to Janet Cathy, your incoming chairman, |
want to recognize and praise the board of directors, exceptional staff and the leadership we have
in Marcia Gaedcke. Itis because of this team and their commitment to North Brevard
businesses, that this chamber is so well respected, not just in Brevard but within the Central
Florida region. The chamber team works very hard and is diligent in advocating for policies to
support local businesses. The spirit of collaboration and willingness to innovate for the
betterment of the business environment is what sets this chamber apart.

| encourage all of our members to get more involved with your chamber—seek out opportunities to serve either on the board
or as an ambassador, or simply participate in the many events hosted by the chamber. The friends and connections you'll
make will reap untold dividends to you and your business. Make it your New Year’s resolution and start the new year right.

Starting the new year right also happens to be the theme of this month’s newsletter. In addition to getting more involved and
leveraging your chamber membership, take time to evaluate your business goals and objectives. Do those goals and
objectives align with your vision and values? Do you have a mission statement for your business and is it a meaningful
mission—one that inspires and motivates? There’s no better time to refocus, re-invent, or just rejuvenate yourself and your
business than at the start of a new year.

We all know that the difference between average businesses and great businesses is attitude. Having a great attitude and
being excellent - all the time, no matter what - is contagious. Your employees will catch it and so will your customers. In
fact, the best marketing...the best advertising doesn’t cost a dime. It's true! Word of mouth is still the #1 form of advertising
and marketing. You, your employees and your customers are your best marketers. All you have to do is create a great
story for your business through your mission, vision and values. Live your story everyday without fail. Then tell your story
whenever and where ever you are.

Here’s to you and a banner 2009!

Natalie Sellers, Chairman of the Board

Tuesday Wwosday 2009 Luncheon

January 6th January 14th
Location: Location:
. Ameri Police Hall of F
The Children’s Center 6;%%”&%220(;'%6“\/; oframe
5650 South Washington Titusville '
Avenue, Titusville
Mix and ming|e with fellow Chamber members at the Lt. Todd Hutchinson and Detective Barb Bergin will
Chamber’s first networking event of 2009. both be on hand to give us tips on Traffic Safety and
information on the Crimeline Program.
$5.00 Members b 5:00-7:00 pm 11:30 am Registration ~ $15.00 Members
$10.00 Prospective Members 12:00 pm Program $20.00 Prospective Members
Next Month: February 3rd at the V aliant Air Command Next Month: February 1 1th at Royal Oak Resort

Luncheon Policy:
Members are encouraged to make reservations for monthly luncheons. Members not making reservations 24 hours in advance
will be charged $20.00. Members not cancelling their reservations at least 24 hours in advance will be billed for the event.
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Member 2 Member Connection

The following companies have asked to be added to the growing list of businesses doing business with other members.
To view their discount, visit www.titusville.org and click coupons.

AAMCO Transmissions - (321) 268-2626 Downtown Gallery - Fine Art & Mary Kay - Jodi Stock - (321) 403-1983
Accent Framing - (321) 269-0099 Custom Framing - (321) 268-0122 McCotter Ford-Mercury - (321) 267-2112
All Florida Computer Repair - Easter Seals Adult Day Services - Moments to Remember - (321) 268-2880
(321) 269-1592 (321) 264-7655 North Brevard Bridal - (321) 383-4205
Allstate Insurance - Sandi Scott - Edward Jones - Casey Crouch - Osprey Money Managemen t-

(321) 267-1656 (321) 264-4433 (321) 383-4005

American Police Hall of Fame - Enterprise Rent-A-Car - (321) 383-9934 Padegenis Cleaning - (321) 747-0174
(321) 264-0911 Hidden Potentials - (321) 267-6318 PureFlow Water Products, Inc. -
Auto-T ech, Inc. - (321) 267-3011 Inflatable Smiles - (321) 267-4832 (321) 543-4161

Bright House Networks - (321) 757-6477 Joe Caslin - Painting & Pressure Shipping Depot of Port St. John -
Coffee News of Cocoa Beach - Cleaning - (321) 269-7344 (321) 632-8681

(321) 392-0550 KAB Bookkeeping & Tax Service - Space Coast Services - (321) 289-5021
creativestore.com - (321) 268-5892 (321) 267-2111 The UPS Store - (321) 268-8888
Creative Colors, Intl . - (866) 481-7330 Kiser Realty & Investments - Mary E. Tilford Air & Heat - (321) 806-6443
Curves For Women - (321) 264-3939 DaSilva - (321) 693-7005 US Space Walk of Fame - (321) 264-0434
Dogwood Blossom Stationery & Liberty Tax Service - (321) 806-8177 U-Save Auto Rental - (321) 269-6851
Invitation Studio - (321) 639-2552 Make-It Take-It Meals - (321) 264-0034  Workman Mortgage - (321) 264-3998

Do you have a special offer for other members of the Titusville Chamber? If so, send an email to
newsletter@titusville.org with the details and we’ll add it to the growing list of businesses doing business with other members.

2008 Business of theearAwards WWhners

Phyllfs Lackey (right) accepts the - =

Non-Profit Business of the Year award gl ] Deb Blair with Community Credit

on behalf of the Valiant Air Command Denise Wilson with Dogwood Union (right) accepts the Business
from the 2007 winner, Nancy Oliver Blossom Stationery & Invitation of the Year Award from the 2007
with the Kiwanis Club. Studio (left) accepts the Home-Based winner, Janet Cathy with Riverside

Business of the year award from Bank.
2007 winner, Regina Stanford with
Inflatable Smiles.

Congratulations to our
2008 Business of the Year
Award winners. These people
and companies were recognized

Terri Scott with the SPCA (left) and at the November Chamber . - -
Melanie Hinkson with Riverside Bank Luncheon. Connie Knapik with Accent Framing
(right) present the 2008 Volunteer of (left) accepts the Small Busmes_s of
the Year award to Sandi Scott with the Year Award from the 2007 winner,
Allstate Insurance. Janet Rooks with Parrish Senior

Consultation Center.
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New Investors

ALDI

Boris Buchhorn

4650 South Street

Titusville, FL 32780

(863) 353-4919
www.aldiflorida.jobs.com
Grocers & Convenience Stores

Bogin, Munns and Munns, P .A.
Rodd Santomauro

924 Garfield Street

Melbourne, FL 32935

(321) 254-3939
www.boginmunns.com
Attorneys

Donnette Hilton
Associate Member

Good Shepherd Lutheran Church
Rev. Bruce Alberts

2073 Garden Street

Titusville, FL 32796-3243

(321) 267-4323

www.gslcms.com

Churches

Inspiration Agents, Inc.
Glen Gould

1138 Fundy Road

Venice, FL 34293
(877)893-1821
www.inspirationagents.com
Training

From October 11, 2008 to November 10, 2008

Katy Ball Embroidery
Katy Ball

(321) 264-1514
Embroidery

Westside Baptist Church
Kris Bishop

2801 Tropic Street
Titusville, FL 32780
(321) 267-7064
www.WBC-Titusville.com
Churches

Welcome!

Renewed Investors

From October 11, 2008 to November 10, 2008

We would like to thank the following Members for their renewed investment in the Titusville Area Chamber of Commerce! We
hope that when your anniversary comes up, you'll renew your investment, too. We look forward to serving you for another year.

1-5 Year Members
Aker Eye Center
Coldwell Banker Commercial
Cornerstone
Comfort Keepers
Contentment Hearing Care, Inc.
Joe Caslin, Inc. Painting & Pressure
Cleaning
LaGrange Flea Market
Liberty Tax Service
Merle Norman Cosmetics
Navy League of the U.S. - Space
Coast Council
Patio Motel
Royal Palms Senior Apartment
Space Coast Services
Village Inn Restaurant
Workman Mortgage

6-10 Year Members

Hidden Potentials

Kennedy Space Center Federal
Credit Union

Norm Wolfinger - State Attorney

11-15 Year Members

SunKraft Electrical Contractors
Swan Lake Estates

Taylor Real Estate

16-20 Year Members
State Farm Insurance - Kim Steele

21-25 Year Members
Truman Scarborough, Jr., Attorney

Thank You!

21-25 Year Members
Cindy’s Hallmark
Colonial Bank

26-30 Year Members
Astronaut High School
Messer Construction Corporation

31-35 Year Members
Cape Kennedy KOA

36-40 Year Members
Eads Insurance & Investment
Services, Inc.
Kennedy Space Center Visitor
Complex

41-45 Year Members
Affordable Development, A Division
of Driveways, Inc.
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The Board of Directors cordially invites you
to join them at the Chamber or

Tuesday, December 2nd

petween 5:00 and 00 p.m,

forfioliday cheerand felllow 51110,50 We.can
ﬁa}f thank you. for your Lﬂnrmueﬂ partGIpation.
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Holiday Wishes

Make a difference in the Christmas
of a child in North Brevard.

The Titusville Area Chamber of
Commerce has partnered with
North Brevard Charities again for
our Angel Tree

now all we need is YO U "

Stop by the Chamber and “adopt”
your angel today!

&5 < i

We are always excited to see our City dressed up
for the Season and will be decorating the beautiful
Space View Park again. The City’s tree lighting will
take place on Friday, December 5" at 6:00 pm with
the announcement of the 2" Annual Holiday
Decorating Contest for the best decorations in both
residential and commercial categories. Please
submit an entry form to City Hall by December 9" to
be included in our drive around the city to look at all
the beautiful decorations. Agroup of volunteers will
go to all the addresses submitted on December 11
to take pictures and then judge for the 1%, 2" and 3
place winners in both residential and commercial
categories. The winners will be recognized on
December 14" at 2:45 pm during the 20" Anniversary
Christmas on the Green at LaCita Country Club.
Please join us in celebrating the season and be the
best for 2008. Leave the lights on.

For more information on the
contest please contact
Kathy Daniels at the City
(321) 383-5775




Ambassador Committee

Next meeting - January 13th, 2009, 8:00 am @ the Chamber

Ambassador Committee Mission Statement:

The mission of the Ambassador Committee is to serve as
direct representatives of the chamber, fostering growth, and
goodwill by engaging the business community.

Ambassador—Roles and Responsibilities

- Support New Members at their Ribbon Cuttings
- Educate new members and encourage them to participate
- Communicate with existing members and encourage them to
participate
- Meet and Greet members at events
- Representative of Chamber in the Community
- Support Chamber Staff (they are the Chamber’s core
volunteers)
- Identify and Recruit new members to the Chamber/and or
Ambassador Committee
- Welcome new businesses to the community

If this sounds like a committee you would like to be a part
of contact Emma Richard at richard@titusville.org or attend the
next Ambassador meeting on January 13, 2009, 8:00 am in the
Chamber board room.

Ambassador of the Month

Congratulations to Bob Socks with
BS Marketing & Promotions.

Thank you for all that you do!

conTA.C.t

Better Business Council

Next meeting - January 8th, 2009, 8:30 am @ the Chamber

Do Merchants Have Azcept
Returned Merchandise?

article found on-line at the EDIS website

“Satisfaction guaranteed or your money cheerfully
refunded.”  Many consumers view this policy as an unwritten
law that governs all sales transactions between a retailer and a
consumer. Many retailers are exceedingly generous in their
return policies. Others either cannot afford this policy or do not
desire to follow it. Florida law requires retail stores that do not
accept returned merchandise to post a sign informing the
potential customer of this policy. The sign must be located at
the point of sale, for example, near the cash register or
checkout location. Under this law the absence of a sign
means a return policy does exist. If there is no sign, the store
must accept merchandise returned within 7 days from the date
of purchase — provided it is unused and in the original carton,
if one was furnished. The store can require proof of purchase
such as a sales receipt and determines whether the returned
item will be accepted for exchange only or for a cash refund.
The return policy must be given to any consumer requesting it.
Any store that wishes to offer a more generous return policy
may do so. This law does not apply to the sale of food,
perishable goods, custom-made items, things that have been
altered at the customer’s request, or merchandise that can't be
resold because of any law or regulation. (This law applies to
merchants in Florida and sales made in Florida).

Education Committee

Attention Car
enthusiasts...don’t miss
the first car cruise-in of

2009! The TitusNites
Cruise-in will take place
January 3rd, 2009 from
4-8 pm in Downtown
Historic Titusville. Old or
new, red or blue, antique
or modified, we have
them all. Admission to
Brevard’s largest car show is FREE for entries and lookers!
There will also be live entertainment, food and drinks. There’s
plenty of fun for the whole family.

Peruse the wide
variety of wares
available for sale at
the Titusville
Farmers Market
every Friday from
9:00 am to 4:00 pm
on the corner of
Broad Street and
South Washington
Avenue in Downtown Historic Titusville.

Next meeting - January 9th, 2009, 8:30 am @ the Chamber

Outstandingroung Adults

Deb Blair with Community Credit Union (left) and Natalie Sellers
with Parrish Medical Center (right) presented awards to
(students pictured | to r) Mayet Maria Aldanna from Titusville
High School, Justin N. Khan from Space Coast Jr/Sr High and
Austin Barrett from Astronaut High School. These students were
the first three Outstanding Young Adults for the 2008-09 school
year and were honored at the November Chamber Luncheon.

Remaining OYA Winners for 2008-2009 School Year

Astronaut High
Toni Bonaccorse  Kelly Cox
Kirstie Ferguson  Sarah Facemire Mary Prentis
Chelsie Lipscomb Cassandra Green Anne Rogers
Savannah Scheick Summer Rye-Buckingham Danielle Stevens
Brittany Turner Christopher Szcerba Jr. Lexis Strobel

Titusville High Space Coast

Ariel Letts
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Environmental Committee

conTA.C.t

Governmental Affairs Committee

Happy Holidays everyone. Don't forget, after Christmas,
please recycle your Christmas tree, turn it into mulch to be
used for other purposes. The city will have special pickups
for Christmas trees. With the holidays coming, and a new
year immediately after, let's concentrate on New Years
Resolutions regarding the environment. Let's recycle every-
thing we are allowed to, such as aluminum, plastic, glass,
paper etc. If you see a business or activity that is not
recycling, let them know they should be. We must be good
stewards to our society.

For your info., the tree at Rockefeller Center has gone
solar, lighting up hundreds of colorful bulbs using panels that
captured the power of the sun. The Oregon Institute of
Technology has just graduated the country’s first group of
students in a four-year degree program in renewable-energy
systems. More than half of power company executives have
windmills on their minds; one of their key strategies over the
next decade is to expand the use of wind power. And lastly,
President-Elect Obama is committed to breaking the spell of
oil, and will come out of the box on January 20th with his
energy plans, so things are changing, quite rapidly. | am
looking forward to the future of the environment and | try to
help the world we live in, one can or bottle at a time. Please
come join us in 2009.

Happy Holidays, Bob Socks, Chairman

Small Business Committee

NETWORK With Us!

Bring your business cards,
brochures, etc. & shamelessly self
promote at one of our monthly
business connections!

Do you want your businesses message to be heard?
Do you want your name out in the community?

If you answered yes to either of these questions, you
may be interested in sponsoring one of the Titusville Area
Chamber of Commerce monthly Business Connections in
Titusville or Port St. John for 2009.

Sponsorship is easy! We market your company in our
Chamber newsletter, on our Friday Facts, on our Website
and the Titusville Playhouse will even mention you in their
Playhouse Playhbill.

Hurry don’t delay, there are only a FEW spaces open for
2009! For more details call Emma Richard at 267-3036
or email at richard@titusville.org.

Next meeting January 15th, 2009, 8am @ the Chamber

i R L

more details.

Titusville Area Msitors Council
Next meeting December 18th, 2008, 3pm @ Dixie Crossroads

CONGRRULAIONS to the new
Board of Directors for 2009!

The 2009 Board is as follows...

Chair — Connie Knapik, Accent Framing

Vice Chair — Karan Conklin, Space Walk of Fame
Secretary — Nancy Evans, Fairfield Inn

Treasurer — Kelly Powell, Hampton Inn

Past Chair — Dawna Thorstad, Dixie Crossroads

TAVC members...please join us for the annual TAVC Holiday
Party and Installation of our new Board on December 18™,
3:00 pm at Dixie Crossroads.

I would like to take this opportunity to personally thank all of
our TAVC members who give their time and talent to help
promote Titusville. It has been my sincere privilege to serve as
your chair these past 2 years. | am very excited about 2009
and look forward to working with all of you for many years to
come.

Be well, be happy and enjoy each day!
Dawna Thorstad, Chair of the TAVC
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Photo Gallery

Below: There were plenty of attendees on hand to
congratulate the winners of the Business of the Year
Awards at the November Chamber Luncheon held at
Dixie Crossroads Seafood Restaurant. Right:

Misty Campbell with Brevard Community College
was the lucky 50-50 winner at the event.

Above Lef t: Mark Griffo with All Florida
Computer Repair was the lucky winner of
the $1500 website enhancement at the
Tuesday Twosday held at Merle Norman
Cosmetics. Above Right: Kenny
Neuweiler was the lucky 50-50 winner at the
event. Below: Candi Neuweiler, (left)

owner of Merle Norman Cosmetics poses Below: The Fairfield Inn & Suites by Marriott

for a picture with her staff members. holds their grand opening and ribbon cutting
ceremony to celebrate their new location at
4735 Helen Hauser Boulevard in Titusville.

Above: Riverside Bank
announced the winner of their
two-month long “Win $5,000

Below: ALDI opens it's doors to the public FREE Gas” sweepstakes. Alan
in November and holds aribbon cutting at it's Boggs (right), Janet Cathy (2nd
new location, 4650 South Street in Titusville. from right) and Susan Gibson

(left) surprised Barbara Rizzio-
Sanabria (second from left) at
her place of business with
balloons, flowers and

an oversized check

for $5,000.

Left:

Monica
Benninghoff
tells a little
bit about her
company
Jazzercise
at the New
Member

Below: Cassone Home Style celebrates _ Breakfast
redecorating it's business located at 400 Julia held at Pumpernickel's Festhaus.
Street in Titusville with a holiday open house

and ribbon cutting ceremony. Below: Space Shuttle Endeavour lights
up the night sky as it launches into outer
space November 14th.

Above: Mayor Elect Jim Tulley
rides into Titusville’s Space
View Park with the Bike Florida
cyclists that stopped here on
their inaugural tour of the St.
Johns River to the Sea Loop.
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Four Great Promotional Products

article found on-line at www.bellaonline.com/articles/art8307.asp

Are you marketing your business the right way? Promotional products are a fun way to market your small or home-based
business. While you can spend a fortune on one promotional product, for most owners, a better choice is one or two
inexpensive items to represent your company.

Try to get a product that your customer will use during their decision-making or point of use space. Think of refrigerator
magnets for take-out or food delivery companies. Or mouse pads for computer repair consultants. Some items, however,
are practical and useful for most people and are great for small businesses to spread their company info at reasonable
prices. Here are four general favorite and affordable give-away items:

1—Ink pens: Every time you sign a credit card slip with a non-logo’d pen, you are wasting a huge marketing opportunity.
Get some pens with your logo and you can not only give them to your customers, but take them to the places where your
customers shop or eat or buy gas or sign anything! Don’t get the cheapest pens that run out of ink or skip or leak. You can
get some decent, brand-name ink pens with your logo and your phone number or website imprinted for under a dollar each.

2—L etter slitters:  Unlike knife-shaped letter openers, slitters are those handheld cutters with a small blade imbedded in
them. They are typically about the size of a business card, but thicker. These are great to keep on your desk and, in your
gift-wrapping area. They have gone from being an office supply to an essential for everyone! Particularly useful if you have
own any kind of gift or paper business. They cost around one dollar each, too.

3—Magnets: You can buy sticky magnet blanks at your office supply store and attach your business cards, or you can
have special magnets imprinted at very reasonable prices. Magnetic photo frames can be customized to your business,
too—for instance, a pet sitter can get pet-themed frames so owners can put their pet picture on the fridge, then, add your
business name and phone number to the frame. The prices for magnets varies from 30 cents each to over a dollar each.

4—Self-stick Labels:  You can use imprinted labels for so many things that you surely must have some! If you make
any sort of item, you need to put your label on it, and sticky labels will work for most things (except fabric). You can also
use sticky labels on any item you give away. For instance, have some labels printed with “compliments of” and your com-
pany info. You can then attach those to anything from a small houseplant to a bottle of water to a bag of cookies to your
own products you are giving as samples.
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7 Ways to Stretchvour Marketing Budget
article found on-line at www.entrepreneur.com/money/moneymanagement

Is your marketing working for you? Marketing isn’t just an expense; it's an investment. Businesses often spend an
incredible amount of money on marketing with very little return. The key is to market smarter and fully utilize your marketing
budget. Throwing money at high-dollar advertising venues doesn’t provide an automatic customer base. Consistency is the
key to any marketing program and to do that, businesses need to know how to stretch their limited amount of funds. Here
are 7 ways to stretch your marketing dollars and increase your bottom-line profits:

1. Use free publicity. It costs you nothing and builds credibility and awareness. So look for opportunities to be involved
with community activities.

2. Speak at local organizations. Every organization is looking for speakers for their monthly meetings, so offer to share
your knowledge with them. You'll get exposure to groups as an expert and meet lots of new people who might be potential
clients.

3. Write articles for newsletters, newspapers, industry journals and your own website. Sharing information builds name
recognition, which helps bring in clients.

4. Create a website. Websites are a must. You're missing a great opportunity if your business doesn’t have a presence
on the web. It's a very cost-effective way of letting people know about you and your products and services.

5. Partner with others. Look for businesses with complementary services to create cooperative advertising campaigns so
that you have a pool of dollars.

6. Look at ways that you can get more involved in the organizations you already work with. This helps build your name
recognition by being involved on committees.

7. Networking is the most effective way to meet people. People like to do business with others they know. Networking
takes very few dollars, but it does take a time commitment because you must be consistent in your networking efforts.

Marketing is an important part of any business operation. The challenge is finding cost-effective ways to get your name
out without going over your allotted budget. Strategic planning is important so that you have a purpose with each marketing
dollar you spend. Some people will just randomly select marketing activities, which is a huge waste of dollars. Creating a
marketing plan that incorporates the above seven tips will help you have a focus and a variety of venues to reach existing and
potential clients and keep your financial picture on track.

How to Wite Effectivedds

article found on-line at www.bellaonline.com/articles/art35723.asp

Are you using effective advertising? Effective ads are those that get attention and lead to new customers. Advertising
can be a great business investment. But, don’t expect advertising to be your sales force. It will bring prospects to you, but
usually not in droves. Then, you need someone to sell to these “ready to buy” customers who call or visit your store or
website after seeing or hearing your ads. If an ad does work for you, keep it running consistently — same media, same
frequency, same page— as your budget allows. Many people who sell advertising know very little about effective ads.
Practice and learn to write your own, or hire a freelance copywriter to write your ads for you.

Here are the steps to writing a good advertisement. The same formula will work for almost any media.

1. Write a good headline to get your readers’ attention. Study good ads and even newspaper headlines for ideas. Then
write 10 or 15 headlines for the ad you want to write. Let them “rest” overnight, then come back the next day and pick the
one that most pulls your attention. Let’s choose the following headline to use: “Are You Healthy?”

2. Create Interest. After you've captured attention, you have to get them interested in what you want to tell them. There
are many ways to do this—state a fact, a quote, a solution to a problem. To keep our readers interest, we could follow the
headline with “8 out of 10 Americans think they are healthy. 5 out of 10 Americans are wrong.”

3. Create Desire. Once they are interested, you create a desire for them to do more. Create an emotional attachment if
possible. It could be to save money, have better relationships, move ahead in a job — something that your readers would
feel something about. For our example: “Don't ignore the 10 critical warning signs of serious illness that most people miss,
creates a desire to find out what those signs are!

4. Tell them what action you want them to take. It could be make a phone call, click on a website link, buy a product. Be
specific. “Email doctorsinfo@healthyyou.com today for our free report on Silent but Deadly killers”.

5. Include all pertinent information in your ads—company name, company logo, product or service offered, all contact
info—website, phone, fax, address. Proofread carefully!

6. Present your ad in an attractive format with lots of white space, easy to read fonts, and clear graphics or pictures.
Proofread for spelling and grammar errors.

7. Keep your formatting, colors, logo, company name, and so on consistent in all ads. If your company logo is blue &
green, an orange and purple ad is confusing. Simple design still works best.

8. Get feedback on your ad from coworkers, friends, even strangers. Listen and consider what they say.

9. Test your ad! Don’'t commit to a year’s worth of repeats until you know your ad does get attention and create clients.
Then, keep using it as long as it does work.
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Publicity for Small and Home-based Businesses

article found on-line at www.bellaonline.com/articles/art7569.asp

Publicity is an important tool for your small biz marketing arsenal. Publicity and public relations are used by
everyone from stars to global companies to small mom and pop businesses. Essentially the goal of a publicity or PR
(public relations) campaign is to generate news stories by various media. Most hope these news stories will be positive,
but negative publicity works, too. Unfriendly press has helped many of today’s popular celebrities (Paris Hilton, Britney
Spears, Lindsay Lohan) gain fame and fortune.

How can the small or home-based business hope to compete for press coverage? Why even bother trying a
publicity campaign? Well, not every news story is about the latest Hollywood scandal, thankfully. Reporters are
charged with finding new and interesting stories everyday to bring to their readers/watchers/listeners. Also, media has
changed considerably lately, and with the advent of podcasting, videocasting, blogging and other internet means, anyone
can produce stories.

When creating your marketing plans, schedule publicity right along with your other promotional actions. Try to have
a regular program of events and activities that you can use for publicity. For example, if you sell home decorating items,
you can easily do holiday promotions and tie your publicity to those same promos. You could have a Halloween
decorating contest in October with prizes from your inventory for the winner. And, perhaps a drawing for an Easter
centerpiece. Or, a contest to guess how many tealight candles you have in a large container. Or, you can sponsor a
charity drive to refurnish a nursing home common area and donate some wall art from your inventory.

Once you have your PR events determined, the next step is to spread the word.
The most basic tool for a publicity campaign is the press release or news release.
Using the proper formatting for a release will lend much more credibility to your

Happy HoIidays! story, making it much more likely to get read and perhaps make it into the news.
Be sure to post your news releases on your own website and blogs, too.

You will also need a media list for your area and topic. It is fairly easy to find out
who the editors and reporters are in local newspapers. You can just pick up the
phone and call the paper and ask them who should receive your press release. Do
the same for any radio stations, magazines, television stations and even shopper’'s
guides and popular newsletters. Sometimes, you can also find this information on-
line.

Do not expect your press releases to be immediately picked up and published.
You will be competing with others for the same news attention and sometimes,
there are better stories out there! If you send a few and there is no response, try
calling the reporters to chat about how you can improve your odds. Perhaps you
need to be a bit more “newsy” or perhaps you have the wrong contact. As long as
you are nice, most people will try to help you.

Publicity and public relations can really help you to market your small or home
based business without spending thousands of dollars on expensive, often
ineffective advertising programs. Start your campaigns and increase your earnings
now!
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Business Briefs

The American Cancer Society invites
individuals who want to honor cancer
survivors and caregivers, or pay tribute to
those who have lost their battle with cancer
to join its Relay for Life, scheduled for April
25-26, 2009 at Parrish Park. For
information on how to form a team or
become involved, contact Donna Hamilton
at (321) 268-1730.

Riverside Bank announced that Palm
Bay resident Barbara Rizzio-Sanabria was
the winner of their “Win $5,000 FREE Gas”
sweepstakes. Alan Boggs, Janet Cathy
and Susan Gibson surprised Sanabria at
her place of business with flowers,
balloons and an over sized check for
$5,000. (321) 269-6002

Colonial Bank has named Fernando
Franco vice president and business lending
officer for the LaCita office. Heis
responsible for working as a small
business advisor to originate and develop
new business for the bank, as well as,
build relationships with existing and
potential customers while participating in
community events. (321) 243-0637

Brevard County Public Works and Solid
Waste Management Departments have
coordinated with Keep Brevard Beautiful
(KBB) and American Recycled Plastics to
recycle campaign signs following the
election. Any campaign signs collected
from the right-of-way by Public Works
crews will be delivered to KBB. The signs
will be recycled into plastic lumber to
make park benches. (321) 633-2043

The National Children’s Alliance (NCA)
Board of Directors has approved the re-
accreditation application for the Children’s
Advocacy Center of Brevard (CACB)

The NCA announcement validates the hard
work and commitment to the community
by the Advocacy center staff and partners.
(321) 259-1883

The American Cancer Society’ s Brevard
Unit is recruiting volunteers interested in
making a difference in the fight against
cancer. Interested parties should call
(800) ACS-2345 for more details.
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Pre-Paid Legal Service, Inc.
leader in North America for legal plans.

We offer group plans, small business and
commercial driver plans, as well as,
individual family plans. We have teamed
with Kroll Background America, the world’s
largest risk management firm, to offer
Identity Theft Protection and Restoration
Services. To view our services visit
www.wilsonandcompanyppl.com or
www..wilsonanco.buildlastingsuccess.com.
Call Renee Wilson (321) 863-0163 or Chris
Wilson (321) 863-4681 to get your
membership started!

Joe Caslin, Inc. Painting & Pressure
Cleaning offers professional work at an
affordable price. Residential &
Commercial, Interior & Exterior, Pressure
Cleaning, Waterproofing, Pool Deck
Coating. For all your painting needs.
FREE ESTIMATES (321) 269-7344

BS Marketing & Promotions
everyone a very happy holiday season. If
you are looking to promote your business
or need help in marketing your business
next year, give me a call at (321) 848-1630
and let’s talk during the holidays and make
a plan for your business. | think 2009 will
be a more progressive year soit’s
important to make your plans to take
advantage of the positive change of the
business climate.

Summerhill now has Town Homes
available that come complete with a two
car garage with your rental rate! Three bed
rooms, two and a half baths...washer and
dryer included, and a free monitoring
system! Call today for our current specials
on our selected apartment homes, (321)
269-5003 or visit summerhilltitusville.com.

Bio-Tec Emergency Services
is a nationwide 24/7 on-call biohazard
recovery team that specializes in chemical
and bio-hazardous waste removal.
clean scenes involving homicide, suicide,
accidental, and unattended death along
with other trauma type scenes back to
their pre-incident state. Bio-Tec is also a
D.E.A. government affiliate used in the
remediation of methamphetamine labs.
(800) 246-9111

rmatic
to 50
sions

Brevard County now offers two new
programs for infants and preschoolers at
the Harry T. & Harriette V. Moore
Memorial Park Cultural Center in Mims.
The Right Start for ages 6 to 24 months
meets on Mondays and Wednesdays,
10:30to 11:30 am and Lil' Fingers, for
ages 2 years to Pre-K, meets on
Tuesdays and Thursdays, 10:30 to 11:30
am. The programs are free. (321)
264-6595

Once again the Pilot Club of Titusville
will be selling 1 Ib. bags of jumbo pecan
halves for their annual Fall Fund-raiser.
The Pilot Club has been selling pecans in
North brevard for over 25 years. The
pecans are fresh from South Carolina.
Use these delicious pecans for baking
your holiday treats or eat them as a tasty
shack. For more information or to place
an order, call (321) 385-1251.

PureFlow Water Products offers new
technology on how to remove
chloramines and other chemicals from
your water supply. Call Terry, “The
Waterman”, at (321) 543-4161 to learn
about purification, filtration and softening
systems. Discount available to Chamber
members.

Royal Mansions Resort in Cape
Canaveral invites guests to enjoy sun,
sand and ice? Stay at Royal Mansions
now through January 4 and enjoy the sun
and sand and then visit Cocoa Village for
Holiday on Ice, where you can go ice
skating, make S'mores, take a sleigh
ride, shop, visit Santa and more. (321)
784-8484

Brevard County recently held a
dedication ceremony for the replacement
of A. Max Brewer Bridge in Titusville.
Congressman Tom Feeney reported to
those gathered we should be receiving
good news regarding a $3.4 million
FEMA grant to build a new fishing pier
next to the bridge. Representative Ralph
Poppell said the new $50 million bridge
will create 200-plus jobs in Titusville -
with an economic multiplier effect of four
times that amount being spent in the
local economy. (321) 264-6750
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Business Briefs

Because they care about the people in Brevard County offers a Whist Club on

the home towns they serve, Riverside Wednesdays, from 10:00 am to 1:00 pm
Bank offers some tips on purchasing gift at the Harry T. & Harriette Moore Memorial
cards this holiday season. Only buy Park Cultural Center at 2180 Freedom
from reputable sources, check for fees Avenue in Mims. Partners compete
before buying, check for an expiration against two opponents in this challenging
date, don't buy if it looks suspicious, game. Open to beginning and advanced

have the cashier scan the card in frontof  players. The program is free and open to
you, never give your SS# and keep your the public. (321) 264-6595

original receipt. These tips will help you
make better choices when purchasing
gift cards. (321) 269-6002

Labor Ready is a leading source of
dependable labor for various industries.
We put people to work and enable our

Brevard Job Link in Titusville will be customers to achieve greater business
holding employment workshops and success. No matter what the job, we can
meetings during December to assist show you how the right workers can cut
Brevard County job seekers who are costs, increase efficiency and make your
at least 17 years of age and older. life easier. (321) 268-1066

Eartli:lpaFr;ts _r(;]u?t b?t reggstgre(tj with Helpers, volunteers and donations are
mploy Florida o attend. 5010 needed to get ready for the 10th annual

employflorida.com to register. Call f :
; ree Project E.A.T . (EatAll Together)
(321) 394-0700 for details on the dinner coming on Christmas Day,

workshops offered. December 25th, at the Gibson Community
Contractors have begun re-roofing the Center in Titusville. Interested volunteers
comfort stations at Playalinda Beach should call Housing Enhancement for

in Titusville. In the interest of public Lower Income People, Inc. (HELP) at

safety, periodic closures may be in effect (321) 269-2128.
until January 6, 2009 at each of the
comfort stations between parking lots 1
and 13. A safety zone around a comfort
station may also be marked off to help
protect the visiting public from the
potential of falling debris. (321) 267-1110

Make-It Take-It Meals has transformed
into “Meals To Go,” Catering & Lunch Cafe
and opened in their new location at 2110
S. Washington Avenue in Titusville on
September 17th, 2008. The cafe offers

an extensive fresh lunch menu of panini

Kennedy Space Center Federal sandwiches, wraps, salads, soups,
Credit Union staff, family and friends cookies, ice cream and bakery items.
recently participated in the annual Make-It Take-It also operates the Cafe

Making Strides Against Breast Cancer at BCC in Titusville and a new Cafe &
5-K Walk to benefit the American Cancer Grocery at the Great Outdoors RV &
Society. Their team of 26 walked more  Golf Resort. (321) 264-0034

than 4,000 others and raised more than
$2,000 through personal fund-raising and
member donations to help fight breast
cancer. (321) 455-9400

Techniclean offers carpet cleaning, tile

& grout cleaning, strip & wax hard
surfaces, stain removal, odor removal, and
many more services to keep your office or

Brevard County Solid Waste home looking beautiful. We are a family-
Management Department has owned and operated business with three
announced that all county landfills will generations of experience. Call (321)
begin accepting clean, separated 264-9573 for a free estimate.

concrete at no charge. The concrete will
be accepted at the Central Disposal
Facility in Cocoa and at the Sarno
Transfer Station in Melbourne. (321) engaging presentations on Port

633-2043 Canaveral's business operations. To
SCORE, Counselors to America’s Small  arrange for a Port speaker for your group,

Canaveral Port Authority has
implemented a new Speakers Bureau to
offer the community informative and

Business, announced that George complete a request form on-line at
Seyfert is the SCORE, Space Coast www.portcanaveral.org or contact the
Chapter 400, Counselor of the Year for Communications Department at (321)
2008. (321) 254-2288 783-7831 ext. 248.

The Pilot Club of Titusville is having a
charity raffle fund-raiser. They are selling
raffle tickets for a $500 Wal-Mart gift card.
Tickets are 3 for $5.00. The winner will be
picked on December 3rd. Ticket holders
do not need to be present to win. This is
just in time to help with your Christmas
purchases or a few gas fill-ups for your car.
The Pilot Club is focused on programs to
help and aid the disabled with extra
attention to brain disorders. For tickets
and information please call Lynn at (321)
385-1251.

Happy Holidays from Adventure

Kayak ...it's been a great year touring the
thousands islands of Cocoa Beach and
taking hundreds of folks out to experience
nature from a kayak. We see manatees,
lots of sea birds, dolphins, discuss the
history of the mangrove swamps and the
areas we kayak through, talk about the
environment and everyone has a good
time. Get gift certificates, military
discounts and specials on-line at
www.kayakcocoabeach.com.

(321) 480-8632

Are you planning an event? There may be
items that could make your event really
special, items that you don't have or
wouldn’t buy. That's where Bob
O’Connell’'s Rental Centre comes
in...they have all kinds of items such as
tents, AV equipment, concession
equipment, china, flatware, bobcats,
pressure washers, budget trucks and
much more. We deliver and pickup.
Check us out on-line at bocrentals.com.

The Downtown Gallery has great gift
ideas for the holidays. In our newly
expanded showroom we now have elegant
hand crafted jewelry designed by Barbara
Evans, watercolors by Diane DeShong
Cannon, acrylic paintings by John Michael,
photos by Dale Nichols and Jeff Thamert,
sculptures and cool wrought iron signs.
Come down and see all the new things we
now carry. Located next door to Kloiber’s
Cobbler Eatery in Historic Downtown
Titusville, 335 S. Washington Avenue.
(321) 268-0122

Join a Merritt Island Wildlife Refuge
Volunteer for a natural history program
about the American alligator. View a photo
presentation, handle gator artifacts, and
learn where the “big boys” hang out on
December 20th, 2:00 pm at the Refuge.
Call (321) 861-5601 to make reservations.
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Happy New Year!
Chamber Office Closed

TitusNites Cruise-In
4:00 pm - Downtown Titusville

Tuesday Twosday
5:00 pm - The Children's Center

Better Business Council
8:30 am - Chamber

Education Committee
8:30 am - Chamber

Titusville Business Connection
12:00 pm - Titusville Public Library

Ambassador Committee
8:00 am - Chamber

Chamber Luncheon
11:30 am - American Police Hall
of Fame

Governmental Affairs Committee
8:00 am - Chamber

Titusville Area Visitors Council
3:00 pm - Chamber

PSJ Business Connection
12:00 pm - Port St. John Library

Ambassador Social
5:30 pm - TBA

Executive Committee
11:00 am - Chamber

Board of Directors Meeting
11:30 am - Chamber

Coffee Connection
8:00 am - All State Insurance -
Sandi Scott

Executive Committee
11:00 am - Chamber

Board of Directors Meeting
11:45 am - Chamber

The Swingtime Jazz Band will help
ring in the holiday season on
December 5th with its annual
Holiday Ball from 7:00 to 10:00 pm
at the Melbourne Auditorium. Call
(321) 724-0555 for ticket information.

Renzetti's 2nd Fly Fishing & Rod
Building Fair will be held December
5-6 at 8800 Grissom Parkway in
Titusville. This educational event
promotes fly fishing and rod building
and features demonstrations and
seminars, products, tours and guest
speakers such as Bob Clouser, Jon
Cave, Bob Popovics and others.
(321) 267-7705

A Season Spark-tacular will be
held at the Port St. John Community
Center on December 6th from 7:00 to
11:00 pm. Enjoy a campfire, hot
dogs, s’'mores, popcorn, hot
chocolate, punch and fun family
activities. Admission is $5 per
person. Call (321) 633-1904 for
more details.

The Brevard Symphony

Orchestra’s Brass Quintet  will
perform at the Gift of Light Event
taking place at Parrish Medical
Center on December 7th from 3:00 to
6:00 pm. Everyone is welcome.
(321) 242-2024

Breakfast with Santa will be held
at Fox Lake Park’s main pavilion

on December 13th at 9:00 am. A
pancake breakfast will be served and
children will be given a candy-filled
stocking. Tickets are $5 each and
can be pre-purchased at Sandrift
Community Center. Call (321) 264-
5037 for more details on the event.

The “Catch the Grinch who stole
Christmas” 2-mile race will take
place on December 13th at 5:45 pm.
The race will kick off the annual
Titusville Christmas Parade. Contact
Parrish Health & Fitness Center,
(321) 268-6200 to register.

Join us for the 20th anniversary of
Christmas on the Green ,
December 14th at LaCita Country
Club, 2:45 pm. Admission is free to
this children’s holiday concert filled
with music from various schools,
bands and choruses and...a special
visit from Santa. (321) 267-5805

Don’'t miss Walter Veasley's Jazzy
Christmas , December 14th at the
King Center in Melbourne. The 7:00
pm performance includes Maysa,
Chuck Loeb, Bobby Lyle, Kim
Waters and Gerald Veasley. Call
(321) 783-9004 or (321) 242-2219
for tickets.

Special arrangements have been
made for Santa to telephone
preschool through second grade
children from his headquarters at the
North Pole. Santa Calling calls will
be made December 15 through 17
between 5:30 and 8:30 pm to phones
in North Brevard. The deadline to
submit a request is December 12th.
Request forms are available at
www.brevardparks.com, community
centers and parks operations offices.
There is no charge for this service.
Call (321) 264-1505 for details.

The 10th annual free Project E.A.T .
(Eat All Together) dinner will be held
Christmas Day, December 25th, at
the Gibson Community Center in
Titusville. Interested volunteers
should call Housing Enhancement
for Lower Income People, Inc.
(HELP) at (321) 269-2128.

The Space Coast Convention
Center is the place to be this New
Year’s Eve. Enjoy special room
rates, strolling magic show, dinner,
live entertainment, champagne toast
and party favors at midnight and
much more. Call (321) 635-9975to
make reservations.

If you have an event that you would like advertised in the
Community Calendar, mail or fax information to (321) 264-0127,
attn. Newsletter Editor, or email newsletter@titusville.org. Include
the event name, date, time, location, and a point of contact.
Deadline for submission is the 10th of the month for the next
month’s publication. All submissions are subject to editing and
space availability. Preference will be given to Chamber members.
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Congratulations to J.W. Edens & Company, our BBC Spotlight Member!

Tis the season...for an annual review of all of your current insurance
policies and any additional insurance needs.

With combined insurance experience of over 100
years, our friendly, knowledgeable staff of agents
is uniquely qualified to offer guidance in obtaining
all lines of insurance for your large or small

Happy Holidays to our

business: employee benefits, commercial Chamber of Commerce friends.
coverage, liability, workers compensation, and

property. Personal coverage for your home, auto, Best wishes for a healthy, happy
health and life are also available. and prosperous New Year!

Call us today so you can enter 2009 with confidence in your coverage!!

conT.A.C.t PRSRT STD

hashi U.S. POSNGE RID
2000 Sout ingtoAvenue Titusville, Florida 32780

Titusville, Florida 32780-4747 Permit Number 122

(321) 267-3036
(321) 264-0127 fax
wwwtitusville.org



