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Meetings are subject to change.Meetings are subject to change.Meetings are subject to change.Meetings are subject to change.Meetings are subject to change.
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to confirm dates, t imes and locations.to confirm dates, t imes and locations.to confirm dates, t imes and locations.to confirm dates, t imes and locations.to confirm dates, t imes and locations.

Golf Committee
9:00 am - Chamber

Tuesday Twosday
5:00 pm - Timber Trace Apartments

Titusville Business Connection
12:00 pm - Titusville Public Library

International Festival
6:00 pm - Sand Point Park

Ambassador Committee
8:30 am - Chamber

Chamber Luncheon
11:30 am - Cartridge Source of
America - Flamingo Room

Better Business Council
8:30 am - Chamber

12 @ 12 Luncheon
12:00 pm - Location TBA

On Target Seminar Series
11:00 am - Fairfield Inn & Suites by
Marriott-Titusville/KSC

Governmental Affairs Committee
8:00 am - Chamber

Titusville Area Visitors Council
3:00 pm - Chamber

PSJ Business Connection
12:00 pm - Port St. John Library

Ambassador Social
5:30 pm - Location TBA

Coffee Connection
8:00 am - Colonial Bank

Executive Committee
Cancelled

Board of Directors Meeting
Cancelled

Air of Flight Art Explosion
6:00 pm - Space View Park
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June 2009

     Let’s face it, today’s consumer is smarter, extremely demanding and more cynical
that ever.  With the average barrage of over 1500 advertising messages thrown at
them daily, they’ve built up excellent radar systems for detecting and screening out
“uninvited” marketing messages.  So here’s the magic question: How do companies
market effectively to stand out and get new business?  This issue of conTACt will offer
some tips and articles by award winning author, speaker and consultant Tony Rubleski.
Some of you may have attended his recent seminar at the Space Coast Convention
Center entitled “Capturing the Mind of your Customers.”  Tony talked about how to
grow your business in this challenging economy.    Can you afford to just sit behind
your desk or counter and hope for business to come to you?  You’ve got to find ways
to get your message out there.  Tony’s got a lot of great suggestions to do just that.
For more information on Tony, the Mind Capture Group or the books he has written,
please visit www.MindCaptureGroup.com.
You can sign up for podcasts, e-letters
and much more.

The Power of Networking To Get More Business
Tip found on-line at www.mindcapturegroup.com

     Networking is critical for generating new contacts, opportunities, fresh ideas and
more business.  The most successful people I know are tireless networkers. This is a
non-negotiable part of who they are and why they’re so successful.  Even with a
chaotic and crazy schedule of travel, speaking, writing, volunteer efforts and
spending time with my life and three very busy children I still network like a dog!  I’m
quite baffled at how many sales professionals and entrepreneurs that I encounter
who treat networking as an inconvenience.  I always ask, “Would you rather meet
people interested in referrals and sharing business or would you prefer to make
more cold calls?”  This usually elicits a chuckle but it’s sadly a true observation in
most cases of the behavior and attitude I see.
     A recent, real-life example of how networking can dramatically build your
business occurred for me two weeks ago in Atlanta, Georgia.  I spent several
hundred dollars and an entire weekend away from my family to pick up cutting
edge marketing ideas and make valuable business contacts.  The result?  One
breakfast meeting alone has already turned into a partnership and new business
that will produce several thousands of dollars for both companies’.  I also picked up
several new ideas to build my business in the future.
     Here are a few of the benefits networking brings to help build your business:
1. Meet hard to reach prospects face-to-face
2. Pick up new contacts who you can refer or receive leads from
3. Keeps you and your business visible in the industry and community
4. Great way to meet people and book appointments/visits
5. Learn all kinds of new information
6. Discover potential opportunities before your competitors
7. Helps position you as someone who’s up to date and knowledgeable
8. Great way to get referrals from client contacts you’re introduced to
     There’s an old saying, “Out of sight – out of mind!”  Make sure this is not the
case for you and your business.  Yes, it often means getting up a little earlier, using a
Saturday, or working past 5:00 PM, but the rewards are worth it!
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Better Business Council…………….........................................................…….........Danny Treder
Titusville Area Visitors Council…………………………………….….........................Connie Knapik
Space Coast Economic Development Commission……………….............Donna Shepherd

LLLLLiaiiaiiaiiaiiaisssssonononononsssss
City of Titusville…………......................................................................................Walt Johnson
Canaveral Port Authority…………………..……………..................................……...........Joe Matheny
Space Coast Economic Development Commission..................................Matt Chesnut

CCCCChambehambehambehambehamber Cor Cor Cor Cor Committeemmitteemmitteemmitteemmittees & Cs & Cs & Cs & Cs & Chaihaihaihaihairperperperperperrrrrsssssonononononsssss
Ambassadors……..…………..........................................….........Chris Wilson and Gerri Helms
Better Business Council…..……………………….........................….……...………....……..Danny Treder
Governmental Affairs……….………………………………......................................................John Russo
Titusville Area Visitors Council……………...................................…....……......Connie Knapik

Our mission is to develop, enhance and maintain a strong and diverse business
climate and support a prosperous community.

2000 South Washington Avenue
Titusville, Florida  32780

(321)267-3036
(321)264-0127 fax
www.titusville.org

Office Hours
9:00am-5:00pm
Monday-Friday
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Chairman.................................................................................................................................Janet Cathy
Immediate Past Chair...................................................................................................Natalie Sellers
Vice Chair - Financial Affairs...................................................................................Regina Buckley
Vice Chair - Economic Affairs..................................................................................Micah Loyd
Vice Chair - Public Affairs...........................................................................................John Conrad
Vice Chair - Legal/Legislative Affairs.........................................................................Bart Gaetjens

Deborah Blair  (09-10)     Chris Broome   (A - 09)      Dayne Deeds   (09-10)

Jimmy Donn  (A-09)        Kim Jones   (08-09)       Linda Miedema    (09-10)

Jeff Piersall   (A-09)       Michael Powell   (09-10)         Sandi Scott  (09-10)

Bob Socks  (08-09)        Dawna Thorstad  (09-10)
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Calendar of Events

Chamber Directory

Tuesday Twosday, Luncheon

Member 2 Member Discounts

New Investors, Investor Renewals

Upcoming Chamber Events

Ambassador Committee, Better
Business Council, Downtown
Titusville, Education Committee

Environmental Committee,
Governmental Affairs Committee,
Small Business Connections,
Titusville Area Visitors Council

Photo Gallery

Business Briefs

Community Calendar

BBC Member Spotlight

Complaints Received

Vacation Packages

Relocation Packages

Total Number of Referrals this
period

Top 5 Business Categories
Banks
Beer - Wholesale
Building - Materials & Supplies
Churches
Cabinets

Top 5 Keywords
Attractions
Eco
Utilities
Real
Concrete
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LLLLLuncheon Puncheon Puncheon Puncheon Puncheon Policy:olicy:olicy:olicy:olicy:
Members are encouraged to make reservations for monthly luncheons.  Members not making reservations 24 hours in advance

will be charged $20.00.  Members not cancelling their reservations at least 24 hours in advance will be billed for the event.

Next Month:Next Month:Next Month:Next Month:Next Month: July 7th @ River Lanes Entertainment Center

June 10th

11:30 am 11:30 am 11:30 am 11:30 am 11:30 am Registration        $15.00     $15.00     $15.00     $15.00     $15.00 Members
12:00 pm 12:00 pm 12:00 pm 12:00 pm 12:00 pm Program           $20.00        $20.00        $20.00        $20.00        $20.00 Prospective Members

Next Month: Next Month: Next Month: Next Month: Next Month: July 8th @ La Cita Country Club

$5.00 $5.00 $5.00 $5.00 $5.00 Members
$10.00 $10.00 $10.00 $10.00 $10.00 Prospective Members

June 2nd

5:00-7:00 pm5:00-7:00 pm5:00-7:00 pm5:00-7:00 pm5:00-7:00 pm

Mix and mingle with fellow chamber members and
prospective members.  Take a tour of the beautiful new
apartments they have to offer.  Bring along your business
cards and enter for a chance to win a free quarter page
ad in the conTACt newsletter.  Must be present to win.

Location:Location:Location:Location:Location:          Cartridge Source of AmericaCartridge Source of AmericaCartridge Source of AmericaCartridge Source of AmericaCartridge Source of America
             Flamingo Room             Flamingo Room             Flamingo Room             Flamingo Room             Flamingo Room
                                                            8850 Grissom P8850 Grissom P8850 Grissom P8850 Grissom P8850 Grissom Parkwayarkwayarkwayarkwayarkway, T, T, T, T, Titusvilleitusvilleitusvilleitusvilleitusville

to Culligan WCulligan WCulligan WCulligan WCulligan Water Companyater Companyater Companyater Companyater Company for supplying us with water each month.
to Growing CrazyGrowing CrazyGrowing CrazyGrowing CrazyGrowing Crazy for the loan of the native plants and shrubs we used at the Wildlife
Matters Reception.TTTTT hank You...hank You...hank You...hank You...hank You...

Guest Speaker:Guest Speaker:Guest Speaker:Guest Speaker:Guest Speaker:  T  T  T  T  Tom Gallman with theom Gallman with theom Gallman with theom Gallman with theom Gallman with the
                   US Small Business Administration                   US Small Business Administration                   US Small Business Administration                   US Small Business Administration                   US Small Business Administration

Chairman’s ReportChairman’s ReportChairman’s ReportChairman’s ReportChairman’s Report
     We all know that to make money you have to spend money.  In times like this, that is not an easy thing
to do.  Most businesses look at their marketing budget as a great way to save money.  I have learned
over the years that there are many ways to market your business that don’t cost a dime.

In a previous article, I spoke about networking and how valuable that is to any business.  Well,
marketing yourself or your business is part of networking.  It amazes me to see the response we get out of
just being a part of the community.  Participating in Chamber events, volunteering at the local schools,
participating in fund raising events, these are all very effective marketing tools.  Not that you should wear
a sandwich board while doing them, but just being consistent in your efforts and being a good
representative for your company will earn the respect and attention of those around you.

     I was recently in an elementary school in Brevard, presenting them with a donation from our coin machine fund.  While at
the school, the principal could not stop talking about one of our branches and how much it means to them that our
employees take the time to go to the school and volunteer their time.  I truly believe that because of that team’s dedication
and consistency, we have benefited as a bank from the accounts of the teachers, parents and the school.

     So think of ways that you or your employees can get involved in the community.  This will not only help your business
through exposure, but it will help the organization.  The one thing that I have always found is that the time spent volunteering
is so personally rewarding.  Not only is it the right thing to do, but it is a great reality check.  So get out there and be creative.
Volunteer your time and represent your company with pride.  You may be surprised at how much you get in return.

JJJJJanananananet Cathyet Cathyet Cathyet Cathyet Cathy
Chairman of the Board

“The thing always happens that you really believe in; and the belief in a thing makes it happen.”  Frank Loyd Wright

Sponsored by:Sponsored by:Sponsored by:Sponsored by:Sponsored by:     Brighthouse Networks
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AAMCO Transmissions
Accent Framing
All Florida Computer Repair
Allstate Insurance - Sandi Scott
American Police Hall of Fame
Auto-Tech, Inc.
Bright House Networks
Caribbean Coffee Company
Coffee News of Cocoa Beach
Downtown Gallery - Fine Art &
Custom Framing

Easter Seals Adult Day Services
Enterprise Rent-A-Car
G & J Mini Warehouse
Hidden Potentials
Inflatable Smiles
Joe Caslin - Painting & Pressure
Cleaning
KAB Bookkeeping & Tax Service
Kiser Realty & Investments
Liberty Tax Service
Make-It Take-It Meals

McCotter Ford-Mercury
Moments to Remember
Osprey Money Management
Padegenis Cleaning
PureFlow Water Products, Inc.
Shipping Depot of Port St. John
Space Coast Money Management
The UPS Store
US Space Walk of Fame
U-Save Auto Rental
Workman Mortgage

conT.A.C.t

Do you have a special offer for other members of the Chamber?  If so, send an email to newsletter@titusville.orgDo you have a special offer for other members of the Chamber?  If so, send an email to newsletter@titusville.orgDo you have a special offer for other members of the Chamber?  If so, send an email to newsletter@titusville.orgDo you have a special offer for other members of the Chamber?  If so, send an email to newsletter@titusville.orgDo you have a special offer for other members of the Chamber?  If so, send an email to newsletter@titusville.org
with the details and we’ll add it to the growing list of businesses doing business with other members.with the details and we’ll add it to the growing list of businesses doing business with other members.with the details and we’ll add it to the growing list of businesses doing business with other members.with the details and we’ll add it to the growing list of businesses doing business with other members.with the details and we’ll add it to the growing list of businesses doing business with other members.

The following companies have asked to be added to the growing list of businesses doing business with other members.
To view their discount, visit www.titusville.org and click on coupons.

Interesting Fact of the Month....Interesting Fact of the Month....Interesting Fact of the Month....Interesting Fact of the Month....Interesting Fact of the Month....Did you know that the Village Inn sells approximately $400-$500 worth of pieDid you know that the Village Inn sells approximately $400-$500 worth of pieDid you know that the Village Inn sells approximately $400-$500 worth of pieDid you know that the Village Inn sells approximately $400-$500 worth of pieDid you know that the Village Inn sells approximately $400-$500 worth of pie
each dayeach dayeach dayeach dayeach day.  Now that.  Now that.  Now that.  Now that.  Now that’s a lot of pie!!!!!’s a lot of pie!!!!!’s a lot of pie!!!!!’s a lot of pie!!!!!’s a lot of pie!!!!!

Seven quick ways to keep your customers coming back again and again
Tips found on-line at www.mindcapturegroup.com

     #1: Be fun to do business with.     #1: Be fun to do business with.     #1: Be fun to do business with.     #1: Be fun to do business with.     #1: Be fun to do business with.  The landscape is littered with dull, mundane businesses that have no personality or
fun.  If you want to easily stand out from the crowd of competitors, make it fun to do business with you.  Some examples:
Have contests, parties, or special sales events.
     #2: Communicate with special mailings, offers and announcements.      #2: Communicate with special mailings, offers and announcements.      #2: Communicate with special mailings, offers and announcements.      #2: Communicate with special mailings, offers and announcements.      #2: Communicate with special mailings, offers and announcements.  Use mail, postcards, email and faxes
to stay in regular contact with your customers.  Yes, your customers do want to hear from you more.  They already trust you
and are likely to spend additional dollars if you give them compelling reasons why they should do so.
     #3: Send hand written thank you notes.     #3: Send hand written thank you notes.     #3: Send hand written thank you notes.     #3: Send hand written thank you notes.     #3: Send hand written thank you notes.  This is a biggie.  Common sense and good manners are in short supply
these days and this ties into good old fashioned thank you notes.  It’s a simple, yet often overlooked, way to show that you
really care about your customers.  If you’re too busy to not acknowledge and use this strategy you’re missing out on a
wonderful way to bond and “romance” with valued customers and prospects.
     #4: Offer a strong guarantee.     #4: Offer a strong guarantee.     #4: Offer a strong guarantee.     #4: Offer a strong guarantee.     #4: Offer a strong guarantee.  People are desperately looking for and are willing to pay a premium for quality
goods and services.  Time is precious and this is where a strong guarantee can help.  Focus on common industry complaints
as a starting point to craft a powerful, results driven guarantee that builds trust and goodwill.
     #5: Have a professional answer your main telephone line.     #5: Have a professional answer your main telephone line.     #5: Have a professional answer your main telephone line.     #5: Have a professional answer your main telephone line.     #5: Have a professional answer your main telephone line.  This one really gets me.  Far too many businesses
have someone who’s either rude, incompetent or poorly trained handling incoming phone calls.  What’s the sense in running
ads to generate responses only to lose the person because they couldn’t get an intelligent answer to their question or speak
with someone who knew how to help them.  Treat incoming calls like gold.
     #6: Create and use continuity programs in your business.     #6: Create and use continuity programs in your business.     #6: Create and use continuity programs in your business.     #6: Create and use continuity programs in your business.     #6: Create and use continuity programs in your business.  Simply put: Hook your customers into spending
more money with you by using some sort of additional bonus or discount program based on number of visits, dollars spent,
or purchases.  For example, buy nine shirts, and get the tenth one free.  Or, spend $100 and receive 10% off, spend $200
and get 15% off, etc.
     #7: Educate them.      #7: Educate them.      #7: Educate them.      #7: Educate them.      #7: Educate them.  Send them free reports, books, videos, useful eletter or newsletter information and workshops that
demonstrate to them again the value of doing business with you.  People love to learn new ideas, strategies and knowledge
that will improve their lives and the people around them.
     Make this the year of romance within your business.  These seven strategies will result in passionate customers, increased
loyalty and growth to the bottom line!
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From April 11, 2009 to May 10, 2009

RenRenRenRenRenewewewewewed Inved Inved Inved Inved Inveeeeestststststorororororsssss
1-5 Y1-5 Y1-5 Y1-5 Y1-5 Year Membersear Membersear Membersear Membersear Members
Kiser Realty & Investments, LLC -
                      Stephanie Sharp
The UPS Store

6-10 Y6-10 Y6-10 Y6-10 Y6-10 Year Membersear Membersear Membersear Membersear Members
A Day Away Kayak Tours
Gail L. Gregory, CPA
Walkabout Golf & Country Club

21-25 Y21-25 Y21-25 Y21-25 Y21-25 Year Membersear Membersear Membersear Membersear Members
Carl Corley Construction, Inc.
Clarion Inn
Dixie Crossroads Seafood Restaurant
Paul’s Smokehouse

26-30 Y26-30 Y26-30 Y26-30 Y26-30 Year Membersear Membersear Membersear Membersear Members
Loyd Contracting Co., Inc.
The Boeing Company

31-35 Y31-35 Y31-35 Y31-35 Y31-35 Year Membersear Membersear Membersear Membersear Members
AT&T Florida

DejaDejaDejaDejaDeja’ V’ V’ V’ V’ Vu Boutiqueu Boutiqueu Boutiqueu Boutiqueu Boutique
Karen Osborne
1113 South Washington Avenue
Titusville, FL  32780
(321) 383-9119
Antiques & Gifts

GTD Computer & Network ServicesGTD Computer & Network ServicesGTD Computer & Network ServicesGTD Computer & Network ServicesGTD Computer & Network Services
Hector Garcia
214 Brevard Street
Titusville, FL  32780
(321) 567-4971
www.gtd-services.net
Computer - Consulting/Networking

From April 11, 2009 to May 10, 2009

TTTTT hank You!hank You!hank You!hank You!hank You!

Jolene’s Custom CuisineJolene’s Custom CuisineJolene’s Custom CuisineJolene’s Custom CuisineJolene’s Custom Cuisine
Jolene Corbin
(321) 267-4808
www.jolenescustomcuisine.com
Catering/Banquet Facility - Personal Chef

A Classic Cadillac Limousine ServiceA Classic Cadillac Limousine ServiceA Classic Cadillac Limousine ServiceA Classic Cadillac Limousine ServiceA Classic Cadillac Limousine Service
Patrick Clendienning
2403 Kathi-Kim Street
Cocoa, FL  32926
(321) 720-5851
Limousine Service

Gardner Business ServicesGardner Business ServicesGardner Business ServicesGardner Business ServicesGardner Business Services
Jessica Gardner
(321) 863-6546
Business Support Services

WWWWWelcelcelcelcelcooooome!me!me!me!me!

11-15 Y11-15 Y11-15 Y11-15 Y11-15 Year Membersear Membersear Membersear Membersear Members
Allstate Insurance Company -
                         Sandi Scott
Progressive Document Destruction
United Way of Brevard County

16-20 Y16-20 Y16-20 Y16-20 Y16-20 Year Membersear Membersear Membersear Membersear Members
Hospice of St. Francis
North Brevard Charities Sharing
                                    Center

The Power of Spin: How to Get Free Publicity
Taken from Chapter 11 in Tony’s book “Mind Capture, How to Stand Out in the Age of Advertising Overload”

     The media can make you a fortune if you can master the ability to write a powerful press release.  With the massive growth in
TV, radio, newspaper and the Internet, there are thousands of opportunities to get free exposure for your business without having to
spend more than a little time and a few pennies to send out a fax.
     Why should you be using press releases?  The answer is simple.  They provide you the opportunity to build credibility, gain
exposure and generate tons of leads if you know how to hook a writer or producer with a compelling story line or idea.  In addition,
they have the highest dollar rate of return for any type of marketing if your release get picked up and your business is featured.

     The 10 Benefits of Using PThe 10 Benefits of Using PThe 10 Benefits of Using PThe 10 Benefits of Using PThe 10 Benefits of Using Press Rress Rress Rress Rress Releases to Market Yeleases to Market Yeleases to Market Yeleases to Market Yeleases to Market Your Businessour Businessour Businessour Businessour Business
1.  Low cost.
2.  Builds awareness of your business.
3.  Great way to make announcements or launch new products and promotions.
4.  Easy to produce and distribute.
5.  The release may turn into a feature article for your business.
6.  A lot cheaper than paying for advertising.
7.  Believability factor - people believe what they read or see in the newspaper.
8.  Your competitors probably aren’t using them to promote themselves.
9.  Piggyback opportunities - more stories on your business may come later on.
10.  They need to fill up space 365 days a year with new, fresh and exciting stories for their audiences.
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AmbaAmbaAmbaAmbaAmbassador Cossador Cossador Cossador Cossador Committeemmitteemmitteemmitteemmittee
conT.A.C.t

Next meeting - June 9th, 2009, 8:30 am @ the Chamber
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BBBBB etteetteetteetteetter r r r r BBBBB uuuuusinsinsinsinsineeeeess Councilss Councilss Councilss Councilss Council
Next meeting -June 11th, 2009, 8:30 am @ the Chamber

Next meeting - August 14th , 2009, 8:30 am @ the Chamber

EEEEEdududududucaticaticaticatication Coon Coon Coon Coon Committeemmitteemmitteemmitteemmittee

Ribbon Cuttings & Celebrations

PMC Care Here Employee ClinicPMC Care Here Employee ClinicPMC Care Here Employee ClinicPMC Care Here Employee ClinicPMC Care Here Employee Clinic
June 9th   4:30 pm

500 N. Washington Avenue, Titusville

CMR International Gifts and IncentivesCMR International Gifts and IncentivesCMR International Gifts and IncentivesCMR International Gifts and IncentivesCMR International Gifts and Incentives
June 26th  12:00 pm

at the Titusville Chamber Office
2000 S. Washington Avenue, Titusville

         Air of Flight Art Explosion -
         June 26th, Space View Park
     This art event, slated for June 26th at Space View Park from
6:00 to 9:00 pm, honors firsts in Aviation and Space History
during the month of June, such as, the first U.S. Spacewalk by Ed
White, June 3rd, 1965, the First Hot Air Balloon Flight by the
Montgolfier Brothers on June 5th, 1783, Fly a Kite Day Celebration
in honor of Ben Franklin's Kite Experiment in June of 1752, U.F.O.
Day (First documented U.F.O. Sighting) on June 24th and of
course, Superman's Birthday on June 28th.

   1776 Independence Day Celebration -
      July 3rd, Downtown Titusville
     Come to downtown Titusville’s 1776 Independence Day
Celebration, July 3rd from 6:00 to 9:00 pm for an ice cream and
lemonade social.  Watch as the downtown area transforms back in
time. Historical tours will be available starting at the North Brevard
Historical Museum.  Antique vendors are needed to make this
event special.  Participants are asked to dress in period clothing
and know the history of their trade.  Vendors can receive a discount
for early registration and sponsorships are available.

     For details on any of these fine events, contact Gina at the
Chamber, 267-3036.

     Ribbon cuttings are a great way to network with the
owners of that business, along with fellow chamber
members and others that are attending.  Make sure to
bring your company business cards and/or brochures.
Some of the best business contacts are made at ribbon
cuttings.

     Please join us at the following ribbon cutting
ceremonies...

How to Prosper in any Economy
article found on-line at www.howtodothings.com

     Economic conditions will always go up and down.  While most
people are apprehensive during a recession, or the threat of one,
a business can succeed in any economy.  It is important to realize
that ups and downs are part of the normal cycle.
     The following principles and strategies are for any economy,
but are especially important right now as concerns of a recession
loom over us.
·····Develop a positive attitude and mindset.
·····Develop a sound strategy.
·····Realize that marketing is not just for big business.....
     Basically, you need to have a sound mindset and expect to
succeed.  Identify an opportunity you can seize, and devise a
strategy to take advantage of it.  Do not mimic your competition,
but be the better choice for your target market.  Know who your
target market is.  Understand what motivates people to buy and
provide the solution.
     Make sure your marketing materials provide a clear,
consistent, and effective message.  Work with people who
understand marketing.  Every aspect of your business should
reinforce your marketing message.  Success in any economy relies
on having the right message, getting your message out, and then
delivering on your promises.

     Through the American Recovery and Reinvestment Act
(ARRA) of 2009, Brevard Workforce has implemented two new
initiatives to help people get back to work and to assist area
businesses find the talent they need
     The Adult Work Experience (AWE) program aims to provide
real-world on-the-job experience for Brevard’s unemployed
adults.  Through ARRA funding, Brevard Workforce pays all
wages and covers liability, so a business’ bottom line is not
affected.  Employees are scheduled to remain with their
employers’ for up to three months to gain the skills and
experience they need to find long-term employment.
     On-the-Job Training, aims to provide Brevard’s job seekers
with the critical skills and experience needed to function within a
new occupation.  Brevard Workforce, through ARRA funding,
will compensate up to 50 percent of the trainees’ wages through
reimbursement and will assist local businesses find the right
employee for their needs.
Businesses interested in participating can contact Kathy Johnson
at (321-394-0513) or at kjohnson@job-link.net.

To learn more about the services provided by Brevard
Workforce, visit www.brevardjoblink.org.  For information on
Brevard Workforce Development Board, visit www.bwdb.org.

Brevard Workforce Offers American
Recovery and Reinvestment Act

Initiatives to Assist Adult Job Seekers
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EnviEnviEnviEnviEnvironmenronmenronmenronmenronmental Cotal Cotal Cotal Cotal Committeemmitteemmitteemmitteemmittee

Next meeting June 18th, 2009, 3pm @ the Chamber

GGGGGovovovovoveeeeernmenrnmenrnmenrnmenrnmental Afftal Afftal Afftal Afftal Aff aiaiaiaiairrrrrs Cos Cos Cos Cos Committeemmitteemmitteemmitteemmittee
Next meeting June 18th, 2009, 8am @ the Chamber

Join us for lunch at noon on June 5th, 2009June 5th, 2009June 5th, 2009June 5th, 2009June 5th, 2009 at the
TTTTTitusville Pitusville Pitusville Pitusville Pitusville Public Libraryublic Libraryublic Libraryublic Libraryublic Library, 2121 South Hopkins Avenue,
courtesy of....

or at noon on June 19th, 2009June 19th, 2009June 19th, 2009June 19th, 2009June 19th, 2009 at the P P P P Port St. Johnort St. Johnort St. Johnort St. Johnort St. John
LibraryLibraryLibraryLibraryLibrary, 6500 Carole Avenue, courtesy of....

If you’re a morning person, The Coffee Connection is right
for you!  Coffee, courtesy of Caribbean Coffee Company, is
served along with breakfast at 8:00 am on June 23rd,June 23rd,June 23rd,June 23rd,June 23rd,
20092009200920092009 at Colonial Bank, 680 Country Club Drive, Titusville,
courtesy of...

SPCA of North Brevard
455 Cheney Highway, Titusville
(321) 267-8221

A-1 Stop Auto Shop
3764 S. Hopkins Avenue, Titusville
(321) 269-7554

Colonial Bank
680 Country Club Drive, Titusville
(321) 268-3800

Article written by Bob Socks

     Papers made from alternative products gain ground as eco-
conscious marketers look for green solutions.  As marketers look to
lessen the environmental impact of mail and other print pieces, one
option that the direct marketing industry may be slowly warming to is
the idea of paper without trees.  You might want to look at this
option for your business as well.
     There are enough tree-less paper alternatives to stock a shelf at
your local office-supply superstore—paper made from hemp,
bamboo, elephant dung, sugar cane, coffee grounds, bananas and
other materials.  A relative newcomer is TerraSkin, a type of paper
that is made from stone powder and uses very little water in
production, unlike regular pulp paper.
     In the past, some, if not all, of these options might have been
largely ignored by the marketing industry.  However, consumers
desire for more eco-friendly campaigns has prompted brands to
consider alternatives to tree pulp.  But as calls for more eco-friendly
marketing practices grow, so does the potential of wood alternatives.
     For more infomration about paper made from stone and how
marketers are using it, check out “The New Stone Age” on-line at
www.delivermagazine.com.
     Anyone interested in touring the land fill in Cocoa (the highest
point in Brevard County), contact me at 848-1630 and I will make
the arrangements for you.  There is no charge, it’s very educational
and the tour takes about 2 1/2 hours.  For birders its incredible.  I
was up at the landfill two weeks ago and believe I saw 13 eagles.

     Thank you, Bob Socks

Florida’s Future Begins Now
 article found on-line at www.flchamber.com/docs

     Florida is probably never going back to being a low-cost state.
We must acknowledge that while the world is in a recession,
Florida’s economy is also in a massive transition.
     As Florida’s economy changes, our population growth is still on
pace to add seven million residents by the year 2030.  One thing is
certain: Florida needs to plan better and grow smarter over the next
seven million people than we did during the last seven million.
     Our vision for Florida in 2030 includes having a competitive
advantage in:
1. Global Market Leadership:1. Global Market Leadership:1. Global Market Leadership:1. Global Market Leadership:1. Global Market Leadership:  Making Florida competitive in
key industries and positioning our state for global competition.
2. Higher2. Higher2. Higher2. Higher2. Higher-P-P-P-P-Paying Jobs:aying Jobs:aying Jobs:aying Jobs:aying Jobs:  Increasing Florida’s per capita personal
income above the national average.
3. Vibrant and Sustainable Communities:3. Vibrant and Sustainable Communities:3. Vibrant and Sustainable Communities:3. Vibrant and Sustainable Communities:3. Vibrant and Sustainable Communities:  Focus on making
Florida the number one place to live, work and do business.
     To get there, we should place high value on six drivers of
Florida’s economy which are: Talent/World Class Education,
Innovation/Economic Development, Infrastructure, Business Climate
and Competitiveness, Governance and Government Systems and
Quality of Life - “Place Matters.” Within each, there are key policy
choices that must be fostered by both public and private-sector
support.  Florida’s public policymakers should focus on long-term
solutions for our state’s economic drivers, emphasize policy over
politics, and measure results and accountability.

Submitted by Karan Conklin, US Space Walk of Fame

     Please join the U.S. Space Walk of Fame Foundation on
Friday, July 17, 10:00 am for the dedication of the Apollo
Monument at Space View Park in downtown Titusville.  Astronaut
Buzz Aldrin and other noted Apollo Astronauts and special
guests are scheduled to be on hand for the festivities. The Space
Walk of Fame Foundation has been building monuments in
Space View Park since 1993 contributing to the Waterfront Profile
in Downtown Titusville along the Indian River Lagoon.  The
Apollo monument designed by artist Sandy Storm of Merritt
Island was built to honor the space workers and astronauts of the
Apollo Program who made space flight a reality.  Twelve bronze
panels will surround the base of the monument telling the Apollo
story from conception to splashdown.  On permanent display at
the Apollo are bronzed handprints of all of the living Apollo
Astronauts.  U.S. Space Walk of Fame, (321)264-0434.

Bring your business cards, brochures, etc.
& shamelessly self promote at one of our
monthly business connections!
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Five Low Cost and Often Overlooked Marketing Strategies
article found on-line at www.mindcapturegroup.com

     Here are the five often overlooked low cost marketing strategies anyone can use to better promote their product, service
or organization:

     1. Use more inserts with your direct mail.1. Use more inserts with your direct mail.1. Use more inserts with your direct mail.1. Use more inserts with your direct mail.1. Use more inserts with your direct mail.
Anytime you send out something in the mailbox make sure to drop something in with the mailing such as a flyer describing
additional services, a positive testimonial letter, article reprint or thank you note to leverage and maximize the mailing.  Very
few companies take advantage of what direct marketing pros call “ride along” offers in their mailings.  For example, every
book we ship from our office has a two-page flyer enclosed promoting my newsletter and a short post-it-note on the front
that reads, “If you like the book, you should definitely check out the newsletter!”

     2. P     2. P     2. P     2. P     2. Postcard mailings.ostcard mailings.ostcard mailings.ostcard mailings.ostcard mailings.
I’m baffled that more people don’t use postcard communications with their best customers on a regular basis.  Here are a
few reasons I love postcards: They’re low cost, easy to produce, fun, memorable, and when done properly they jump out
of the mailbox versus other forms of marketing communications.

     3. Article marketing.  3. Article marketing.  3. Article marketing.  3. Article marketing.  3. Article marketing.
If you educate people versus selling them you’ll be amazed at how differently they will perceive you and your organization.
I know, some of you reading this are saying, this sounds good but I’m not a writer.
Here are three quick ways to find great articles:
·Leverage articles, with permission, from your industry trade groups.  They often have a treasure trove of information and
timely articles available from their newsletters and archived on their websites which are great to use in your marketing
efforts.
·Do a Google search for free, public domain articles that have been granted permission to reprint by the author or
publisher.  There are tons of these available and often all the writer asks for in exchanges is a short bio line and putting
their email or website address at the end of the article to build awareness and drive interested readers back to them for
more information.
·Set up a section on your website, blog and in your eletters where you reference great information via links to other sites
that have articles you recommend.

                     4. Set up and use a blog within your marketing efforts. 4. Set up and use a blog within your marketing efforts. 4. Set up and use a blog within your marketing efforts. 4. Set up and use a blog within your marketing efforts. 4. Set up and use a blog within your marketing efforts.
I believe every company should set up and use a blog within their marketing efforts.  Here’s the big reason why: you want
to have a forum where you can update, educate, share and build a following with your customers.  A great free resource is
Word-Press.com.  Many people use this to set up their blog presence on-line. In addition, the major benefit from consistent
bloggings is that it improves your chances within the on-line game called “search”.  You win in two ways every time you
make a blog post.  When you update your blog posts you get to share your message with others, and at the same time
you’re also increasing the odds that the on-line search engines will move you up in the ranking because you regularly
update your pages with new content.

     5. T5. T5. T5. T5. Take at least one key client or referral partner out to breakfast or lunch every week.ake at least one key client or referral partner out to breakfast or lunch every week.ake at least one key client or referral partner out to breakfast or lunch every week.ake at least one key client or referral partner out to breakfast or lunch every week.ake at least one key client or referral partner out to breakfast or lunch every week.
This will be the best $20-$30 you can spend to not only cement a great relationship, but it’s also smart for the following
reasons:
·You can learn more about what your client does and greatly enhance the relationship
·It’s a great way to get focused, uninterrupted, face-to-face time away from the office
·You can educate and update your client on the many things you provide
·To give and receive referrals
·You discover areas of opportunity and get great feedback
Even if you travel, make it a habit to schedule a breakfast, lunch or dinner meeting in between speaking or meetings with a
friend, key client or prospect.  Enhance relationships and build your business at the same time.
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Right:Right:Right:Right:Right:  Congratulations to
Sandi Scott with Allstate
Insurance Company.
Sandi was chosen as
May’s Ambassador of the
Month.  Thank you for all
that you do!

Below:Below:Below:Below:Below:  Benton House of Titusville,
located at 497 N. Washington
Avenue, officially opened in April.

Above:Above:Above:Above:Above:  Sandy
Chamberlain with Astronaut
High School poses in front of
her booth at the Career &
Job Fair.

Above: Above: Above: Above: Above:  Gari’s Travel
celebrates joining the Chamber
and held a ribbon cutting at
Sherwood Golf Course.

Above:Above:Above:Above:Above:  There were lots of
attendees at the May Chamber
luncheon held at La Cita Country
Club.  Above Left:  Above Left:  Above Left:  Above Left:  Above Left:  Julie Clover
from Community Credit Union was
the lucky
50-50
winner.
CenterCenterCenterCenterCenter
Left:Left:Left:Left:Left:  Mark
Ryan,
Titusville’s
City Manager
was the guest speaker.  Right:Right:Right:Right:Right:
Brittany Turner from Astronaut High
and Left:Left:Left:Left:Left:  Lexis Strobel from Space

Coast Jr/Sr High were honored as Outstanding Young
Adults at the luncheon.  They are pictured with Janet
Cathy, Chairman of the Board and Julie Clover with
Community Credit Union.

Below: Below: Below: Below: Below:  A new home-based
Chamber member, Pampered
Chef - Carolyn Van Heusen
holds a ribbon cutting at the
Chamber office.

Right:Right:Right:Right:Right:  The WIN/VET Program
announces the beginning of a new

home project called Tropic Hammock
and holds a ribbon cutting to celebrate.

Above: Above: Above: Above: Above:  GTD Computer
& Network Services opens
their business at  214
Brevard Street in Titusville
and holds a ribbon cutting

LLLLLeft: eft: eft: eft: eft:  Living Well Chiropractic,
located at 1901 Knox McRae Drive,
celebrates their 4 year anniversary
with an open house and party.

Above:Above:Above:Above:Above:  Nancy Evans with the
Fairfield Inn & Suites, Tammy
Smith with Coffee News and her
daughter pose for a picture at
the Tuesday Twosday held at the
Fairfield Inn & Suites by Marriott-
Titusville/KSC.  Below:Below:Below:Below:Below:
Wes and Alice Clark with
AJ’s Babies, were the lucky
50-50 winners at the event.

Below: Below: Below: Below: Below:  Brevard PC Repair opens for
business at 2510 S. Hopkins Avenue in
Titusville.



3764 S Hopkins Ave, Titusville, Florida  32780
 Ph# (321)269-7554  Fax # (321)269-7566

                      BIG ENOUGH TO SERVE YOU,
      BUT SMALL ENOUGH TO KNOW YOU!

 “FREE A/C CHECK “FREE A/C CHECK “FREE A/C CHECK “FREE A/C CHECK “FREE A/C CHECK”””””

                            In shop only, most vehicles, Freon extra if needed

         Mobile Repair Truck Available to Fix your vehicle at Home or
             Business Maintenance and Repairs for all types of vehicles

conT.A.C.t
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“If You Build It, They Will Come”
Taken from Chapter 4 in Tony’s book “Mind Capture, How to Stand Out in the Age of Advertising Overload”

     This saying was made famous in the classic film, Field of Dreams, which starred Kevin Costner.  Here’s the ironic
part:  Most businesses believe if they simply pick out a good location or have a decent product or service, customers will
magically appear and do business with them.  Wake up folks!  This is about as foolish as a grown adult walking
around saying they still believe in the tooth fairy.

     This is what I call the Field of Dreams Syndrome.  Companies of all shapes and sizes usually acquire this deadly
syndrome after a period of time when their business is established a d running and overconfidence has set in.  Simple
ways to identify it within a when you talk with upper management or owners include:  “we don’t need to spend money
on advertising,” “we get all of our business from referrals so we’re going to cut back on our marketing,” “we’ve got a
great location here, so we know people will stop in,” “oh, we tried that form of advertising (direct mail, display ads,
etc.) and it didn’t work for us,” or “we’re not exactly sure where our new customers are coming to us from.”

     We’ve heard all these statements and I honestly think a lot of them are BS.  More often than not you’ll hear these
kinds of comments from established businesses that have achieved some degree of growth or success initially.
Here’s the problem with this line of thinking.  Too many businesses are not pro-active with their marketing or even have
a written plan set down on paper.  If the economy changes, a major client drops them, new competitors appear, or any
other forces out their control occur, the business faces serious problems due to lack of planning and laziness.

     The secret behind successful businesses and how they avoid the “Field of Dreams Syndrome” is...they treat marketing
and advertising as the #1 priority behind their business!  They create and use a strong marketing mix to insure growth,
and to provide a stream of new prospects that are willing and able to do business with them.  It’s that simple folks.
Always stay proactive with your marketing efforts.  Create and use a marketing plan.  If you don’t have a written sales
and marketing plan that you’re using, reviewing and updating - get busy!  How can you get to your destination without
accurate instructions?  This is the critical foundation piece.
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The Power of Headlines In Your Marketing
information found on-line at www.mindcapturegroup.com

     Millions of dollars are spent day after day on marketing and sales messages in an attempt to get our attention.  Here’s an
alarming statistic:  The average American is hit with two to three thousand marketing messages EVERY day!  That’s not a misprint.
It’s awfully noisy, crowded, and busy in the marketing universe and there are no signs of it slowing down.
     Sadly, most of these messages are lacking one of the most important things which top direct marketers know is the key to
capturing the attention of a possible prospect – an attention getting and well-written headlinean attention getting and well-written headlinean attention getting and well-written headlinean attention getting and well-written headlinean attention getting and well-written headline.
     Think of the headline as an ad for ad.  You’ve got three to seven seconds to hopefully gain someone’s attention if the
headline’s well written and matched to a possible need or interest they have at the present moment or in the near future.
     Here are seven rules to follow when writing powerful headlines in all of your media and marketing communications:
#1:  The headline MUST appeal to the reader#1:  The headline MUST appeal to the reader#1:  The headline MUST appeal to the reader#1:  The headline MUST appeal to the reader#1:  The headline MUST appeal to the reader’s self interest.’s self interest.’s self interest.’s self interest.’s self interest.
Communicate the strongest benefit to your prospect.
#2:  Y#2:  Y#2:  Y#2:  Y#2:  You must get their attention.ou must get their attention.ou must get their attention.ou must get their attention.ou must get their attention.
The headline must reach out to your prospect; grab them by the throat and say, “Hey!!! I’m talking to you and this is something
worth paying attention to.”
#3.  Y#3.  Y#3.  Y#3.  Y#3.  Your headline must deliver a clear and understandable message.our headline must deliver a clear and understandable message.our headline must deliver a clear and understandable message.our headline must deliver a clear and understandable message.our headline must deliver a clear and understandable message.
Most people only scan the headlines.  This is why the headline must make a full statement and compel the prospect to keep
reading the rest of the body copy.
#4.  If you have news, such as a new product, be sure to get this information into your headline in a big#4.  If you have news, such as a new product, be sure to get this information into your headline in a big#4.  If you have news, such as a new product, be sure to get this information into your headline in a big#4.  If you have news, such as a new product, be sure to get this information into your headline in a big#4.  If you have news, such as a new product, be sure to get this information into your headline in a big
waywaywaywayway.....
#5:  Always test two headlines against each other to see which one pulls the best.#5:  Always test two headlines against each other to see which one pulls the best.#5:  Always test two headlines against each other to see which one pulls the best.#5:  Always test two headlines against each other to see which one pulls the best.#5:  Always test two headlines against each other to see which one pulls the best.
#6:  Use upper and lower case letters for your headlines.#6:  Use upper and lower case letters for your headlines.#6:  Use upper and lower case letters for your headlines.#6:  Use upper and lower case letters for your headlines.#6:  Use upper and lower case letters for your headlines.
This is easier to read than all caps.  I also like to put quotation marks around my headlines.  Studies have shown that quotation
marks around headlines increase readership.
#7.  When it’s time to write a headline for your ad, write at least 50 headlines.#7.  When it’s time to write a headline for your ad, write at least 50 headlines.#7.  When it’s time to write a headline for your ad, write at least 50 headlines.#7.  When it’s time to write a headline for your ad, write at least 50 headlines.#7.  When it’s time to write a headline for your ad, write at least 50 headlines.
Many direct marketers spend hours pouring over hundreds of headlines in search of the right one

The Power of EVIDENCE In All of Your Marketing
article found on-line at www.mindcapturegroup.com

     We are a nation of communication overload.  From cell phones, TV, radio and the Internet, to newspapers, magazines, the
amount of communication messages we all face each day is mind boggling.  Recent surveys suggest that the typical North
American is hit with an average of 1500+ marketing messages EVERY day.
     With all the distractions, interruptions and competition continually assaulting us from all sides, it’s no wonder why most people
appear to be edgy or frazzled.  The key marketing question is “How do we get people to pay attention to what we have“How do we get people to pay attention to what we have“How do we get people to pay attention to what we have“How do we get people to pay attention to what we have“How do we get people to pay attention to what we have
to say in our marketing offers amongst the avalanche of communication overload?”to say in our marketing offers amongst the avalanche of communication overload?”to say in our marketing offers amongst the avalanche of communication overload?”to say in our marketing offers amongst the avalanche of communication overload?”to say in our marketing offers amongst the avalanche of communication overload?”
     The single most effective way to build evidence into your marketing efforts is the use of TESTIMONIALS.  I’m simply baffled that
businesses of all shapes and sizes don’t use them in all of their marketing.
     Here are three reasons why you should be using testimonials in your marketing:
1. They add credibility.
2. They detail specific benefits that your customers get from your product or service.
3. They’re 1000 times more believable than anything you say is.
     CREDIBILITY - CREDIBILITY - CREDIBILITY - CREDIBILITY - CREDIBILITY - In a world with too many choices and not enough time, you must show proof that what you’re providing is of
value and worth someone’s time to consider or try it out.  Testimonials help bridge the gap by making your claims believable to
skeptical prospects.
     DETDETDETDETDETAIL - AIL - AIL - AIL - AIL - We hear this a million times a day it seems:  “Our product is the lowest priced, highest quality, and our service is
second to none!”  Come on, do you really believe this when you hear it from a company trying to win your business?  Absolutely
not.  What most people want are specific details and examples of your product or service from other customers who’ve done
business with you.  How do you give it to them?  Simply provide them with testimonial letters from people/businesses they know or
share a similar challenge with.
     BELIEVABLE -  BELIEVABLE -  BELIEVABLE -  BELIEVABLE -  BELIEVABLE - This is the key benefit of using testimonials in all of your marketing.  If a prospect has a choice between you
and maybe one or two other companies and it comes down simply to references, you’ll often win the business.  Why?  You’ve
provided them with enough third-party evidence through the use of specific testimonials from happy clients.
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CCCCChambehambehambehambehamber Word Sr Word Sr Word Sr Word Sr Word Seaeaeaeaearchrchrchrchrch
Are you up to taking the
Chamber word search
challenge?  Find all the
words below and be the
first one to bring your
completed word search
in to Jennifer and win a
free business card size
ad in the newsletter!
Good Luck!

mindcapture

tonyrubleski

advertisingoverload

standout

brain
businessowner

salesprofessional

marketingmessage

challenges

attention

positiveimpact
referrelbusiness

publicity

competition

effectiveness

directmarketing

dollars
salesefforts

mediachaos

advertisingnoise

perspective

salespitch

economics
marketingconcept

copywriting

pressrelease

commonsense

publicrelations

crankupsales
success

m l s q z m b x e l a n o i s s e f o r p s e l a s
i a t v c a z u k g h g f d r a p d i k y t m e w q
n w r r t g u i s n o i t a l e r c i l b u p b n m
d l o k m n j i u i b y g e s a e l e r s s e r p j
c r f i e i x t u o n d g j q s f w k s c b s x o x
a i f b v t x h r p k e f s y d g t l e v x g c s j
p b e v n e i x q z y n s m j k o c p g g d d s i e
t c s w n k m n d s f h g s t k q o w n y a j s t f
u e e t e r b f g i g e y s o o r a c e o i o e i l
r e l v q a z g h m k l s d g w y u i l p t r n v s
e v a b n m q z p m e o i n v v n t r l a f s e e n
l k s p o t m n b h a s i y t v c e d a a r e v i s
w r s r y c f l a h a t s e c n v n r h g h k i m q
n h y e t e i i c l i s g a r o v o d c w s x t p e
f g a c b r l a j r b e x n g m t i y z u w s c a s
t o b o d i i v w n s l t n u e i t k g o l s e c i
o v z n n d r y o t q a i c i e b i u l c o e f t o
n h i o e a p u i k d s r d x t s t l h y b n f d n
y y t m o o e n v e i p x e u h j e c c w e i e q g
r i b i c y o n y t g u a o s o y p f t v w s s y n
u k s c s n b u r s f k d g u e g m h i u n u l d i
b n w s d i h e i w i n h e c n c o t p e i b i d s
l o e n e l v n p e a a e b c f t c d s u b l b h i
e i n x g d a e r t d r r d e t e d n e n b e u s t
s t f r a m v y s i r c n r s p r o a l a g r d r r
k n s a s j r e t b d y d f s p m m s a w q r v a e
i e k p u b l i c i t y u r e m q l d s a y e e l v
f t b a b v r n d f j t e z o v i r e i u a f l l d
y t v n c e j n t w o p o c r k u y a e o l e x o a
m a r k e t i n g c o n c e p t o t u n i a r b d u

Here Are Seven Powerful Reasons We Give & Get Referrals:
found on-line at www.mindcapturegroup.com

1. The feelings of goodwill and gratitude they generate.
2. To direct others to a trustworthy and reliable source.
3. To show knowledge and credibility.
4. For selfishness or personal gain.
5. To create new relationships.
6. Strengthen existing relationships.
7. To help or be helped by others.

     It’s critical for us to understand these seven psychological triggers when we seek out
referrals from existing customers and prospects.  If we discover ways to deliver a superior
product or service experience we ignite several if not all of these seven referral influencers.
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Want to know what’s happening and what’s new in our business community?  Read  Business Briefs for the latest information

on fellow Chamber members and business events. We want to promote your business and its achievements.  Run a 40 to 50 word
news brief in this section free of charge.  Deadline is the 10th of the month for the next month’s publication.   All submissions are

subject to editing and space availability.   Space is reserved for Chamber Members only.  For questions, call (321) 267-3036.
Fax briefs to (321) 264-0127, or email information to newsletter@titusville.org.
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Navy League Space Coast CouncilNavy League Space Coast CouncilNavy League Space Coast CouncilNavy League Space Coast CouncilNavy League Space Coast Council
will co-host a picnic for the NOTU sailors
and their families June 13th.  Door prizes
sought.  Call (321) 268-9527(321) 268-9527(321) 268-9527(321) 268-9527(321) 268-9527.  The first
SCC NJROTC scholarship was awarded
on May 15th at Titusville High School.
SCC meets on the last Wednesday of the
month, 7:00 pm at the Titusville Elks Club.

BS Marketing & PromotionsBS Marketing & PromotionsBS Marketing & PromotionsBS Marketing & PromotionsBS Marketing & Promotions - With the
swine flu scare, and the tips to wash your
hands constantly and use hand lotion, now
is the time to give your customers, friends
and family hand anti-septic lotion.  I have
the lotion in 13 different forms from one
application wipes to large pump bottles.
Put your business name and information
on the bottle.  Priced from .85 cents and
up, this a promotional product that will
keep on giving and will be greatly
appreciated.  (321) 848-1630(321) 848-1630(321) 848-1630(321) 848-1630(321) 848-1630

Adventure Kayak of Cocoa BeachAdventure Kayak of Cocoa BeachAdventure Kayak of Cocoa BeachAdventure Kayak of Cocoa BeachAdventure Kayak of Cocoa Beach -
Backyard Pass - all adults kayaking around
the 1,000 islands with us will get $5.00
off the advertised rate.  Enjoy a 2-2 1/2
hour kayak trip through the serenity of the
1,000 islands and see dolphins, manatees,
sea birds, have a great time, learn a little
and remember a lot.  You can’t get any
closer to nature than in a kayak!  Call
Bill Kowalik at (321)480-8632(321)480-8632(321)480-8632(321)480-8632(321)480-8632 for
reservations.

Did you know that one out of 14 people
in Brevard County is Hispanic?  You can
grow your business by learning basic
Spanish words and phrases in as few as
ten hours.  Spanish for the WSpanish for the WSpanish for the WSpanish for the WSpanish for the Workplaceorkplaceorkplaceorkplaceorkplace
and Tand Tand Tand Tand Travelravelravelravelravel holds classes in Titusville and
Cocoa or at your location and is
customized to give you the exact Spanish
that you need!  Learning is fun and easy.
Call Dr. Adrienne Trothier at (321)(321)(321)(321)(321)
268-9599268-9599268-9599268-9599268-9599  now!

June 1st is the start of hurricane seasonhurricane seasonhurricane seasonhurricane seasonhurricane season
and Governor Crist would like to urge all
Floridians to be prepared.  People who are
adequately prepared are more likely to be
safer and rebound more quickly.  Having
essential supplies on hand for at least 3
days can ensure that basic needs are met
immediately following a storm.  Visit
www.floridadisaster.org for information.

Barton PBarton PBarton PBarton PBarton Painting & Painting & Painting & Painting & Painting & Prints, Inc.rints, Inc.rints, Inc.rints, Inc.rints, Inc. - Ron
Barton owner.  Commercial & Residential
since 1985, Licensed-Bonded-Insured.
(321) 383-1476  (321) 383-1476  (321) 383-1476  (321) 383-1476  (321) 383-1476  Our services include
interior and exterior painting, pressure
cleaning, elastomeric coating
(waterproofing), popcorn ceiling repair,
popcorn and wallpaper removal, small
carpentry services and custom ceiling
design.  Free estimates, Chamber of
Commerce member since 1987.
www.bartonpainting.com

The 13th Annual Birding & WildlifeThe 13th Annual Birding & WildlifeThe 13th Annual Birding & WildlifeThe 13th Annual Birding & WildlifeThe 13th Annual Birding & Wildlife
Festival Festival Festival Festival Festival offers Chamber members
opportunities to become a sponsor for
the January 2010 event - the largest
birding & wildlife festival in the U.S. -
near 4,000 attend.  Contact Neta Harris
at (321) 268-5224(321) 268-5224(321) 268-5224(321) 268-5224(321) 268-5224 to discuss
promoting your business/organization.

Is your group looking for a speaker?
Elaine Shelton with Space CoastSpace CoastSpace CoastSpace CoastSpace Coast
Money ManagementMoney ManagementMoney ManagementMoney ManagementMoney Management presents Tips for
Seniors and Those Who Care For Them,
a 20 minute presentation covering
financial scams targeted against our
senior population.  Call (321)(321)(321)(321)(321)
289-5021 289-5021 289-5021 289-5021 289-5021 for more information.

Riverside National BankRiverside National BankRiverside National BankRiverside National BankRiverside National Bank surprised 11
Brevard County schools with a gift of
$500 each.  Schools selected were
Harbor City, Christa McAuliffe, John
Turner, Port Malabar, Roy Allen, Sunrise,
Southlake, Sherwood and Longleaf
Elementary Schools, Viera High School
and Royal Palm Charter School.   The
schools all partner with Riverside Bank.
(321) 269-6002(321) 269-6002(321) 269-6002(321) 269-6002(321) 269-6002

Hospice of St. FHospice of St. FHospice of St. FHospice of St. FHospice of St. Francisrancisrancisrancisrancis is seeking
caring people who would like to become
volunteers.  HOSF volunteers provide
assistance in many different ways,
including visiting hospice patients,
providing respite care for homebound
patients, running errands and performing
much needed office support and other
services.  No previous experience is
needed.  Training is provided at no cost.
Classes begin June 3rd.  For more
information call (321) 269-4240(321) 269-4240(321) 269-4240(321) 269-4240(321) 269-4240 .
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PPPPPrerererere-P-P-P-P-Paid Laid Laid Laid Laid Legal Service, Inc.egal Service, Inc.egal Service, Inc.egal Service, Inc.egal Service, Inc. is the
leader in North America for legal plans.
We offer group plans, small business and
commercial driver plans, as well as,
individual family plans.  We have teamed
with Kroll Background America, the world’s
largest risk management firm, to offer
Identity Theft Protection and Restoration
Services.  Contact Pat Hicks-Spakowski at
(321) 749-6090(321) 749-6090(321) 749-6090(321) 749-6090(321) 749-6090 for more details or visit
www.theystoleyouridentity.com.

Come home to a fresh, healthy, home
cooked meals.  Jolene’s Custom Jolene’s Custom Jolene’s Custom Jolene’s Custom Jolene’s Custom
Cuisine - PCuisine - PCuisine - PCuisine - PCuisine - Personal Chef Serviceersonal Chef Serviceersonal Chef Serviceersonal Chef Serviceersonal Chef Service, will
plan the menu, shop, cook 3-5 meals,
and clean up too!  Also available to cook
for your special occasion.  ***20%
discount on any dinner party booked
during June, July or August.  From elegant
entrees, to everyday comfort food.  Visit
www.jolenescustomcuisine.com or contact
Jolene Corbin at (321) 267-4808(321) 267-4808(321) 267-4808(321) 267-4808(321) 267-4808.

Summit Compliance SolutionsSummit Compliance SolutionsSummit Compliance SolutionsSummit Compliance SolutionsSummit Compliance Solutions is your
company’s answer to “How do I become
compliant?”  Effective November 1, 2008,
there are federal laws concerning the use
and disposal of sensitive customer and
employee information that will be
enforced.  Our compliance programs are
in line with the FTC’s reasonable measures
regarding Federal Privacy laws that apply
to all businesses.  If you’re not compliant,
you’re breaking the law.  Contact Renee
Wilson (321) 863-0163(321) 863-0163(321) 863-0163(321) 863-0163(321) 863-0163 or Chris Wilson
(321) 863-4681(321) 863-4681(321) 863-4681(321) 863-4681(321) 863-4681  for details.

Jan (O’Neill) Alwine with Prudential ThePrudential ThePrudential ThePrudential ThePrudential The
Property Place Property Place Property Place Property Place Property Place has moved to 1500
Cheney Highway in Titusville.  Jan
provides clients with a warm-touch, high
tech approach to real estate.  Buying or
selling property, Jan provides service &
expertise to ensure a smooth process for
you.  She is committed to your success.
Call Jan @ (321) 446-2854. (321) 446-2854. (321) 446-2854. (321) 446-2854. (321) 446-2854.

Jess PJess PJess PJess PJess Parrish Medical Farrish Medical Farrish Medical Farrish Medical Farrish Medical Foundationoundationoundationoundationoundation
awarded 5 North Brevard women with the
Spirit of Philanthropy award.  Those
honored were Patricia Manning, Ed.D.,
Mausam Chokshi, Janet Rooks, MSW,
Marialice Knight, RN and Aja Assad.
Congratulations!  www.parrishmed.com
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If you’re looking for a place to host your
meeting, banquet, private party or maybe
you’re in search of the perfect place to
hold your wedding reception, then look
no further.  Capt HiramsCapt HiramsCapt HiramsCapt HiramsCapt Hirams beautiful
riverfront Tiffany Ballroom is the perfect
place for your special day.  Or, rent out
the SandBar for your barbecue or catered
party.  We also have a private Executive
Conference Room available.  Call Keith
Robers at (772) 581-6178(772) 581-6178(772) 581-6178(772) 581-6178(772) 581-6178 and book
your party today!

YYYYYoung’s Animal Hospitaloung’s Animal Hospitaloung’s Animal Hospitaloung’s Animal Hospitaloung’s Animal Hospital, a full service
veterinary hospital providing
comprehensive medical, surgical and
dental care.  We offer state of the art
equipment and facilities enabling us to
provide quality medicine and exceptional
care.  Our patients include dogs, cats,
birds, and a wide range of exotic
creatures.  We welcome Dr. Kimberly
Jennings to our team.  (321) 267-3841 (321) 267-3841 (321) 267-3841 (321) 267-3841 (321) 267-3841

Payroll hassles got you frustrated?  Let
First Financial Employee LeasingFirst Financial Employee LeasingFirst Financial Employee LeasingFirst Financial Employee LeasingFirst Financial Employee Leasing
(FFEL) shoulder the burden for you!  Very
competitive rates for administration of
payroll, payroll taxes, and worker’s comp
coverage.  Employee benefits, risk
management assistance, EPLI and EAP are
bonuses with FFEL!  Compare and save.
Call Joe Novak, (321) 961-6373. (321) 961-6373. (321) 961-6373. (321) 961-6373. (321) 961-6373.

PPPPPete’s Grillete’s Grillete’s Grillete’s Grillete’s Grill - Thank you Titusville for our
first great year!  We have new take-out
and catering menu specials.  All lunches
under $7, including fixins’ and fries.
Catering 10-20% off.  All food made
fresh with original family recipes.  (321)(321)(321)(321)(321)
383-7618383-7618383-7618383-7618383-7618

Accent FAccent FAccent FAccent FAccent Framing raming raming raming raming would like to announce
photographer Robert Amoruso will be
having a month long show at the Orlando
Museum of Art starting June 1st.  Please
come out and see his work.  Many of his
images have been taken right here in our
backyard!  Visit www.accentframing.net
and click on gallery or photographers to
see his work.  (321) 269-0099(321) 269-0099(321) 269-0099(321) 269-0099(321) 269-0099

Shop to EarnShop to EarnShop to EarnShop to EarnShop to Earn - receive  2-30% cash
back on your purchases from over 800
major retailers, including 10% on
prescription drugs.  Great gift ideas for the
graduate or that special couple’s summer
wedding.  Shop to Earn is the best way to
shop on the Internet.  Contact Leslie
Lapohn at (321) 507-2972(321) 507-2972(321) 507-2972(321) 507-2972(321) 507-2972 for details.
www.shoptoearn.net/llapohn

Brevard Memorial PBrevard Memorial PBrevard Memorial PBrevard Memorial PBrevard Memorial Park & Fark & Fark & Fark & Fark & Funeraluneraluneraluneraluneral
Home Home Home Home Home of Cocoa, a Dignity Memorial
provider, is proud to welcome Dennis
Watkins as its new Community Service
Counselor.  To learn more about Dignity
Memorial benefits, schedule an
appointment to receive a Personal
Planning Guide, or setup a Planning
Ahead seminar, contact Dennis by calling
(321) 482-4194(321) 482-4194(321) 482-4194(321) 482-4194(321) 482-4194  or via email
dennis.watkins@sci-us.com.

RSVPRSVPRSVPRSVPRSVP, America’s largest volunteer
organization for people age 55 and over
is a vital source for volunteers in Brevard
County.  We are looking for Boomer
volunteers, age 55 to 65.  Anyone
interested should call (321) 383-5632(321) 383-5632(321) 383-5632(321) 383-5632(321) 383-5632
or (321) 631-2749 (321) 631-2749 (321) 631-2749 (321) 631-2749 (321) 631-2749 or visit
www.rsvpbrevard.org.

TTTTTitusville Titusville Titusville Titusville Titusville Towers Assisted Livingowers Assisted Livingowers Assisted Livingowers Assisted Livingowers Assisted Living
FacilityFacilityFacilityFacilityFacility offers medicaid waiver assistance.
Our beautiful facility is located on the
Indian River and offers 24 hour CNA’s,
nurse on staff, 3 meals a day, laundry &
housekeeping services, bus service and
more.  Call (321) 264-8965(321) 264-8965(321) 264-8965(321) 264-8965(321) 264-8965 for a tour.

Join workshop/seminar leader,
motivational speaker, author Grace Terry
and life/health coach, dynamic speaker,
author Gerri HelmsGerri HelmsGerri HelmsGerri HelmsGerri Helms for an exciting 3 part
tele-seminar “Wondrous Woman’s Way to
Success and Serenity,” starting June 23rd.
To register or for more info, visit
www.lifecoachgerri.com.  Only $14.95 per
session.  Save $5 and register for all three.
(407) 921-7268(407) 921-7268(407) 921-7268(407) 921-7268(407) 921-7268

The Center for Financial Wellbeing is a
new division of Osprey MoneyOsprey MoneyOsprey MoneyOsprey MoneyOsprey Money
Management.  Management.  Management.  Management.  Management.  We’ve been looking for
ways we can make a difference, such as
lessening people’s worries and guiding
them toward total financial health.  CFW
will be internet based, as well as, offer live
programs.  Call (321) 383-4005(321) 383-4005(321) 383-4005(321) 383-4005(321) 383-4005 or
email Kasey@Ospreywealthcoaching.com
to receive the free Financial Wellbeing
newsletter offering tips, guidelines and
resources.

Benton HouseBenton HouseBenton HouseBenton HouseBenton House, a new senior assisted
living community located at 497 N.
Washington Avenue in Titusville recently
celebrated the arrival of its first residents.
Benton House features 35 assisted living
apartments and a separate neighborhood
dedicated to serving those experiencing
memory loss.  Call (321) 383-2112(321) 383-2112(321) 383-2112(321) 383-2112(321) 383-2112 for
a tour today!
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SummerhillSummerhillSummerhillSummerhillSummerhill is now offering generous
specials on select units for our property!
Call (321) 269-5003(321) 269-5003(321) 269-5003(321) 269-5003(321) 269-5003 or come in to
tour the multi-floor plans we have to
please every need.  Summerhill - your
new place to call HOME!
www.summerhilltitusville.com

KimKimKimKimKim’s Cleaning Service, Inc. ’s Cleaning Service, Inc. ’s Cleaning Service, Inc. ’s Cleaning Service, Inc. ’s Cleaning Service, Inc. is
proud to announce our new location at
2332 S. Hopkins Avenue in Titusville.
Our new location allows clients,
prospects and applicants to speak to us
in person and makes room for service
expansion.  Kim’s is now offering green/
eco-friendly cleaning chemicals and
steam/no chemical floor cleaning at the
same current pricing.  We have expertise
in interior motorcoach and yacht
cleaning as well as residential and
commercial needs.  Call (321)(321)(321)(321)(321)
267-5489267-5489267-5489267-5489267-5489  and ask for Kim or Patty.

Moments to RMoments to RMoments to RMoments to RMoments to Remember Wemember Wemember Wemember Wemember Wedding &edding &edding &edding &edding &
Event PlanningEvent PlanningEvent PlanningEvent PlanningEvent Planning is currently offering
etiquette classes.  We are excepting
donations of Bibles for our men and
women in the Military.  One of our local
family’s son will be going back to
Afghanistan to minister and will distribute
the Bibles to anyone who would like
one.  Call (321) 961-2248(321) 961-2248(321) 961-2248(321) 961-2248(321) 961-2248 or email
momentstorememberfl@lycos.com.

Newcomer Funeral Home Newcomer Funeral Home Newcomer Funeral Home Newcomer Funeral Home Newcomer Funeral Home just
released its 2009 comparison of area
funeral home prices.  The comparison
was based on the cost of traditional
funeral service - not including the casket.
Prices were obtained from the funeral
home’s General Price Lists that every
funeral home, by law, is required to
provide during the arrangement process.
If you are interested in a price
comparison call (321) 269-6000.(321) 269-6000.(321) 269-6000.(321) 269-6000.(321) 269-6000.

Love the Space Coast?  We do too!
That’s why for 14 years SpherionSpherionSpherionSpherionSpherion
StaffingStaffingStaffingStaffingStaffing has been delivering recruiting
and staffing excellence for our local
community.  Whether it is a short-term
project or a permanent opportunity, our
top notch team of recruiters will deliver.
(321) 799-4466(321) 799-4466(321) 799-4466(321) 799-4466(321) 799-4466

St. Gabriel’s Episcopal Church St. Gabriel’s Episcopal Church St. Gabriel’s Episcopal Church St. Gabriel’s Episcopal Church St. Gabriel’s Episcopal Church has
a new rector.  Join us for New Ministry
for Father Rob Goodridge on Sunday,
June 28th at 2:00 pm, 414 Pine Street.
Contact the church office at (321)(321)(321)(321)(321)
267-2545267-2545267-2545267-2545267-2545  for more information.
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Celebrate Black History MonthBlack History MonthBlack History MonthBlack History MonthBlack History Month
throughout the month of June with
jazz music in the Burning Word Cafe’
at the Harry T. & Harriette V. Moore
Memorial Park Cultural Center in
Mims.  (321) 264-6595(321) 264-6595(321) 264-6595(321) 264-6595(321) 264-6595

Appearing live at Capt Hiram's
SandBar in Sebastian on June 3rd is
Blue Oyster CultBlue Oyster CultBlue Oyster CultBlue Oyster CultBlue Oyster Cult.  Doors open at
6:30 pm, tickets on sale now at Capt
Hiram's by calling (772) 589-(772) 589-(772) 589-(772) 589-(772) 589-
4345 4345 4345 4345 4345 and on ticketweb.com.

Enjoy island food and music at a
special Hawaiian LuauHawaiian LuauHawaiian LuauHawaiian LuauHawaiian Luau at Sand
Point in Titusville, a Brookdale Senior
Living Facility, June 4th from 6:00 to
8:00 pm.  See why we’re such a
great place to live.  Admission is
free, but reservations are required.
(321) 383-6000(321) 383-6000(321) 383-6000(321) 383-6000(321) 383-6000

The Titusville Sailing Club’s SummerSummerSummerSummerSummer
RegattaRegattaRegattaRegattaRegatta will take place June 5th -
7th.  For details on the regatta, email
hamiltonsirls@gmail.com.

The Titusville Art League presents
Sunshine Saturday ChildrenSunshine Saturday ChildrenSunshine Saturday ChildrenSunshine Saturday ChildrenSunshine Saturday Children’s’s’s’s’s
Art FestivalArt FestivalArt FestivalArt FestivalArt Festival, June 6th from 10:00
am to 2:00 pm at Draa Field.
Admission is $3 per child.  Activities
include various arts and crafts, face
painting and more.  Food and drinks
available.  (321) 383-7441(321) 383-7441(321) 383-7441(321) 383-7441(321) 383-7441

Hospice of St. Francis will offer a free
weekend blitz training sessiontraining sessiontraining sessiontraining sessiontraining session for
Caregiving in the Last Years, June 6-
7 from noon to 4:00 pm each day.
Call (321) 269-4240 (321) 269-4240 (321) 269-4240 (321) 269-4240 (321) 269-4240 to register
for the training.

Community Band of Brevard invites
you to kick back, relax and take a
“P“P“P“P“Pacific Holidayacific Holidayacific Holidayacific Holidayacific Holiday,”,”,”,”,”  June 7th, 3:00
pm at Merritt Island High School
Auditorium.  The concert is free.
(321) 725-9191(321) 725-9191(321) 725-9191(321) 725-9191(321) 725-9191

If you have an event that you would like advertised in the
Community Calendar, mail or fax information to (321) 264-0127,
attn. Newsletter Editor, or email newsletter@titusville.org.  Include

the event name, date, time, location, and a point of contact.
Deadline for submission is the 10th of the month for the next

month’s publication.  All submissions are subject to editing and
space availability.  Preference will be given to Chamber members.

Meetings are subject to change.Meetings are subject to change.Meetings are subject to change.Meetings are subject to change.Meetings are subject to change.
Please call the Chamber at (321) 267-3036Please call the Chamber at (321) 267-3036Please call the Chamber at (321) 267-3036Please call the Chamber at (321) 267-3036Please call the Chamber at (321) 267-3036

 to confirm dates, t imes and locations. to confirm dates, t imes and locations. to confirm dates, t imes and locations. to confirm dates, t imes and locations. to confirm dates, t imes and locations.

1776 Independence Day Celebration
6:00pm - Downtown Titusville

Red, White & Boom
5:00 pm - Space Coast Regional
            Airport

Tuesday Twosday
5:00 pm - River Lanes Entertainment
            Center

Chamber Luncheon
11:30 am - La Cita Country Club

Better Business Council
8:30 am - Chamber

Titusville Business Connection
12:00 pm- Titusville Public Library

Ambassador Committee
8:30 am - Chamber

On Target Seminar Series
11:00 am - Location TBA

Governmental Affairs Committee
8:00 am - Chamber

Titusville Area Visitors Council
3:00 pm - Chamber

PSJ Business Connection
12:00 pm - Port St. John Library

Ambassador Social
5:30 pm - Location TBA

12 @ 12 Luncheon
12:00 pm - Location TBA

Coffee Connection
8:00 am - Chamber

Executive Committee
11:00 am - Chamber

Board of Directors Meeting
11:45 am - Chamber
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July MeetingsJuly MeetingsJuly MeetingsJuly MeetingsJuly Meetings
Kennedy Space Center will once
again offer Camp KSCCamp KSCCamp KSCCamp KSCCamp KSC for kids in
grades 2-9, June 8th through August
14th.  This year’s activities center
around the 40th anniversary of the
Apollo 11 moon landing.  Call
(321) 449-4400(321) 449-4400(321) 449-4400(321) 449-4400(321) 449-4400  to register.

Attend the 1st Annual TTTTTaste of theaste of theaste of theaste of theaste of the
Space CoastSpace CoastSpace CoastSpace CoastSpace Coast, June 10th, 4:00 to
8:00 pm.  Enjoy beer and wine
tastings, food from over 30 local
restaurants, car show, food exhibits,
live music and win prizes.   Call
(321) 433-4470 (321) 433-4470 (321) 433-4470 (321) 433-4470 (321) 433-4470 for location.

Pentecostals of Titusville will be
hosting a preventative health eventhealth eventhealth eventhealth eventhealth event
offered by Life Line Screening, for
local residents on June 11th.  Call
(321) 269-4041(321) 269-4041(321) 269-4041(321) 269-4041(321) 269-4041 for more details.

Brevard County Parks and Rec.,
North Brevard NAACP and VITAS
Innovative Hospice present “A Time
to Heal” Juneteenth DayJuneteenth DayJuneteenth DayJuneteenth DayJuneteenth Day
CelebrationCelebrationCelebrationCelebrationCelebration, June 13th, 11:00 am
to 4:00 pm at Isaac Campbell Sr.
Park.  Admission is free.  (321)(321)(321)(321)(321)
264-5040264-5040264-5040264-5040264-5040

The City of Titusville will hold it’s
annual Flag Day CeremonyFlag Day CeremonyFlag Day CeremonyFlag Day CeremonyFlag Day Ceremony June
14th at the Titusville YMCA at 5:00
pm.  Enjoy patriotic music and listen
to special speakers such as Betsy
Ross at this event.  (321)(321)(321)(321)(321)
269-9222269-9222269-9222269-9222269-9222

Parrish Heath & Fitness Center will
host a “F“F“F“F“Funk Hopunk Hopunk Hopunk Hopunk Hop” Dance” Dance” Dance” Dance” Dance
WWWWWorkshoporkshoporkshoporkshoporkshop, June 19th from 6:00 to
7:00 pm.  Get your groove on and
dance off unwanted calories!  (321)(321)(321)(321)(321)
268-6200268-6200268-6200268-6200268-6200

Cherique’s Fashion Boutique in
Searstown Mall will host an
“““““ArtistryArtistryArtistryArtistryArtistry” Spa P” Spa P” Spa P” Spa P” Spa Partyartyartyartyarty on June 20th
at 3:00 pm.  By invitation only, RSVP
to (321) 267-2556 (321) 267-2556 (321) 267-2556 (321) 267-2556 (321) 267-2556
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Congratulations to, L & L Accounting, Bookkeeping & Tax Services, Inc., our BBC
Spotlight Member of the Month!

L & L Accounting Bookkeeping and TL & L Accounting Bookkeeping and TL & L Accounting Bookkeeping and TL & L Accounting Bookkeeping and TL & L Accounting Bookkeeping and Tax Services, Incax Services, Incax Services, Incax Services, Incax Services, Inc.

Not enough time in the day to build your business and keep
track of your finances?   Let L & L Accounting become your
accounting office, your tax planner, and your business partner.
Our approach is to work with you on a personal basis to
develop accounting information to run your business.  This
allows you to make business decisions and to take advantage
of tax planning throughout the year not just at tax time.

John M. Tolson, Owner

400 Orange Street
Titusville, FL  32796
(321) 383-2519
www.landlaccountingfl.com

 


